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"IT TAKES tD'lll& ~ AS WELL AS 

PRODUCT AND PIDCE TO GET MORE BUSINESS THESE DAYS" 

Are your product. packaged according to auccealul modem merchandising practices1 
Do thoy keep dean. fre.h. and unbro'en until the hut portion in the package J. con
sumed? Are aU 01 your various types and abe. 01 egg noodles ~d macaroni produ~ 
packed in the {ewe" .be. 01 packagf)81 And. in the dealo,. .toros. do yow prO'.J
uct. and brand names oaaUy make oulltanding cli.tplaya •• •• Iand out head mid 
shoulder. above tho re.t? 

Voan 01 market .Iudy and 01 making folding cartons and labets that SELL have given 
UI the corroct onawera to tho.e and mODY other important quntiona. Lot ono 01 ow: 
trained Held mon give you lugge.tiona. ideas. and moderate coal estimate .. Write UI 

or our nr,areat branch oUice. today I 

ROSSOTTI L1THlOGRAPHING COMPANY, 
'notlk BetgeK; ?lew getse~ 
IN PRINCIPAL CITIES 

?nail! GUice al!~ Pla~t 
BRANCH SALES OFFICES 

• 

'. 

J. H. Diamond Heads Macaroni Association 

o o 

Reverting to the more practical plan of havillR :111 actual l11anufacturer as its chief l'XI.'l'utiw, the Natiunal i'olal'

aroni Manufacturers AssOCiation at its convention in New York City, JUlle 26 3111127,1939, unanil11uusly l'lected ~Ir , J 
Harry Diamond of Lincoln, Nehraska, for it s Ilresident for the 19,19. 1940 'leon. 

The new Association leader i:!l presidel'! ui Good. Food Products Co. nnd hilS sen'ed un the Buard uf Ilirecturs of 

the 0fi,'imized macaroni·noodle manufncturers for several terms, B'is experience in trade UrRilUi1.lttioll \\'lIrk alHI 

his many cont,a'=is wl~h leading manufacturers composing the IIl:ll'aruni industry will stand him in Rood slead as he 

performs 1~le· many im:>ortant duties of his new ufficc, 

"Call mt Harry," he !o,l;·1 I'n assuming his new IK,sition, "c;I11 me duwn for anything thilt I may tlu or permit tn lIe 

done that is harmful to the ~eneral interest uf the organization or the industry-bul Ity all means keep in tuurl! wilh 

me-bttause we need each olhl.: 's :l(lvic~ :l1Id encouraRement and only hy frank discussions :11111 ctlllcertetl ill'linn 

can we accomplh:h some of thc many tilings that 'must be dune tu iml'ro\'c conditions in the t rade IIf which Wl' :Irc a 

part." 

President Diamond accepted the office uuly after ohtaining the ir revocaLie promises IIi ulher memhers of the 19,19-

1940 Board of Directors and of Illany firms in ami nut of the National Associaliun to make his duties light lIy the full

est possible coOJleration. individually and collL-c ti vely, 

He is a representative of the Western progressives in tralle association work and there is nery imlkation that tIIlller 

Ihe new set-up, the National Associatillll will show a healthy incre:tse in memhcrshill, " :\Iy allll' llfl'tlel'essllr. l'hilip 

R. ·Winebrener o f Philadelphia, has set a pace for perfurmance th:tt will be hard til (nllllW, We wi ll he ahlt, 10 h-l'l' 

pace only by the closest kind of eotiperatiflll <II1t1 with the ~lI(}(1 will tlf the progressive e1l'ment In the 1t1llustry. 

whose support we necd :lnd want ," stated the new presitlenl. 

President Diamolld is prcl,aring a messagc to the Assudatiun lIIemhcrshill and In the trad. ~ /.:l'nerally whkh will Ill' 

published in the August 15th issue of Tm: l\fACAkoSI JnuksAL, Interested manufacturers ale askl'il til hl' (III lit ... 10111.: 

nut for it and to heed its advice anti admonitions, He is slmlyinR' the needs of the trad e hOlly alltl o f the industry , Il l' 

is giving ~arcful thought to the appointment of Cmllmillees :lIul the as;;igumcnt flf t1uti l'~ 10 the paid exenllin's of 

the association-all of which will be announced in his first meS5.1Re. 

He: hope~ to continue in effect all the important activities of the I'ast ,and tu S\lg~est such new (JIles as Ih ... manu· 

lacturers- ~ay wish the IIrganizatit'm to adopt. To that end he solicits correspondence from all Il,;ttll'rs, the in'e dis 

cussion of a11 probl~ms effecting Ihe welfare of the individual ami the trade, the patience. gnutl·wil\ awl the fulbl lOU· 

operation o f those who honestly l>tliev\: Ihal conditiuns can he improved hy united action when the will fur such 1m-

... 

-



4 
'July IS. 1939 

I ... 

QUALITY 
IS 

SUPREME 
IN 

* * TWO STJ\"~ * * 
MINNEAPOLIS M,IL.LI~~ CO. 

• • ~ ~1 f. j 
"tit"" ,. • 

THE MACARONI JOURNAL 
Volumo XXI JULY IS, 1939 Number 3 

National Association Carries On 

The 1939 conference of the Macaroni Industry of 
America is now a matter of history. It must be recorded 
as onc typifing the steady progress that has been matle hy 
this food trade since its adoption as n domestic business 
less than a century ago. 

The meeting was held in the Park Ccntral Hotel, New 
York City. June 26 and 27, with the renownl"tl New 
York Wadd's F:oir as an added attraction. It was wdl 
attended by manu fac turer!> and allieds from IJraClically 
every important production center East of the Rockies. 
However, the ahsence of quite a number of firms in the 
metropolitan arca of New York was (Iuite noticeable. 

The conference and convention marked the thirty-sixth 
annual geHogclher under Ihl: sponsorship of the Na
tional Macaroni Manufacturers Association which was 
Cormw in 1004 to coordinate the elTorts of individual 
members at the time when the infant industry was be
comin!: cOI,'llizant of the need for a united front to pro
tect it from I.:Ulnpetitioli from without anti destrul.:tive 
practices frolll within. 

Action unanimously taken at the convention was pro 
grtssive in the main hut no attempt was made to revol l 

tionize the trade in any way. Ever)' elTort will he mOl 
to so coordiilate the activities of the !lponsorin.: organu:a
tion as to obtain for the prod,ucef3 some of the advan
tages of organization. The theme oC the 1939 assembly
"Progress Through Understanding illld Co·"peration"
is symbolic oC the thinking' that generally prevailed aUtt 
upon which every action was predicated. 

Interest in the proceedings was at a high pitch through
out all the sessions provided for in a well-balanced pm
J{rnm. All the suhj«ts Im:sented were liberally IIiSCUSSl'(l 
from every angle with the result that every I.hase WilS 
dearly 'explained anti fully understood. 

From the organization anglc, the convention votet! to 
make the National Association more easily accessihle to 
the rank ami file and thus more trul), representative. 
This was dOlle by making the du~s of all classes of Acti\'e 
Members more reasonable. The scale of !Hich dues is 
now but one-third of the rate that previously prevailed. 
and WilS elT«tive as or July I, 1939. 

TIlere will be little or nu change in the' services reI!
dered hellcC£orth. Arter experimenting' for nearly tWIl 
years with II ~paid executive as l1lalUlgcr of the Associa
tion's affairs amI coordinator of the tratle's effort for 
self-policing, it was dccidl-d thnt Ihe industry <IS a whule 
''''35 not in cntire accord with the program, evidencetl 
by the fact thnt m3ny firms refused or failed tn help 
finance the,he.wy eXI)clIsc involved in the new depilrture 
from the routine work of the organization. 

Action on the proposal to di spensc with the services 
of the paid executive was not a hasty one. TJlouGh the 
Board of Directors had studil-d the situation for several 

.~month' pr~cding tht' convention, the officers preferred 
'. 

to have the matter thoruu~hly threshed lIul un the 1I0ur 
tlf the conCerence. Regretfully, it was vntell tn dispense 
with the services oC the paid executive ami tn rC\'crt to 
the organililtion sct-ull thilt cxisted prior tn Novemher 
I. 19.17. Thus another valuahle experiment passes. 

It is interesting to note Ihat in makint: this t:hauG!!. 
the cffloctive work of the Natiuual r\SSt.H.:latifll1 is tn he 
lessened hut slightly, if at all. The duties o f the New 
York office have heen dividell hetween the headcluarters 
office at IlraidwOIKI illltllhilt of the Dirl'(tur of Research 
in Hrooklyn. This was done in such a wily that they will 
"c:lrry-on" with spt:cial attentiun to those activilil'S that 
seem most pertinent In the weHare tlf the lIlemhers of the 
organization allil heneli, ial, as well, to the tratle as a 
whole. 

To assure thc succcss nf the new prog'film, the Natiunal 
Association welcomes thc support of e\'cry pruJ.:ressiv!! 
linn ill the business. \vith the sCille (If membership lIues 
reducell to one-thirll of the previuus Illle, there is hanlly 
a macaroni-noodle manufacturing' linn thilt call ulTer the 
eXl.:use that it COSIS tou 1Il1lt:h to belung' tn the unl}' IJrJ.:an-
~atioll that serves the trade natiollall)·. . 

Thcrefore, it is the hope of the 1939-1940 lIu:tfll oi 
Directors ami (If the employes oC the A~stlciatillll that 
many new firms will olTer their lIlemberships voluntarily. 
That many will tlo Sf) was evidenced at the dosiuJ.: sessiun 
of the 1939 confcrem:e whell several linns sulunitted 
their applications fur memhership and others signified 
their intentiun til join as snon as arrallJ.:cUlents fur dllillg 
Sf) could he completed. 

The enforcement Ilhase tlf the organizallon's I'ruJ.:ram 
will he in charge of B. n. Jawlls, Direclor of Research. 
He is capabl~. willinJ.: anll tried . Manufacturers shnult! 
and undoubtedly will place evcry ~'onfiden(;e ill his "hi lit)' 
tn continue his wurk of d eari nl{ the trade of !lItlst uf 
the ohnoxious trade practices that ilre retanlinJ.: prHJ.:ress. 
a wnrk with which he IH'Ii heen closely itlelltilied fur 
years. 

The program of The N.\tiollal .~Iacaroni Institutc as 
presented hy Sccretary M . .f. DUllna wnl\ unanimous ap
proval. All progressive Ir,1I1uf:u.:turers were ami ilre 
urGed to support the work of '!laking' the American l'on
sUlller more truly l.:onsdnUli Ilf the merits uf mac;tfllili. 
spaghetti and egg' nomlle5. 

With lin curtaihneut in its proJ.:ressive acti\·ilies ami 
with greater suppo rt lIy firms that should always he 
listet! as suppurters, the National J\ssudaliull enters inlo 
another year nf helpCul service with I-:re;ater hop e for 
success. Its main uhjective will he to advise memhers (lr 
the industry hnw tn "h't'/' sit·/," with cllUl(lctiug fnull 
trades. The will uC the employes is tn "rarr,\' au" in a 
way that will most elTectively assure the attainment fli 
the main objectives of the OfJ.:aniliitinn. NOlle should 
fail in thei~ respl't ti\'e duties. 
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.opm.nsm Prevails ,at lndustry. Conve~tion 
" ,": .. 

Th. Natiel\al Maea:ronl Mcmidactuien A.uoc::latlon ill to "eany on" in Une 
with th. ' theme 01 the eoaf."'DC~"Progr ... Through UndentcmdiAg 

, and CoOperatlon" 

Representatives of the leuling firms 
tbat constitute the macaroni·noodle in
dustry in the territory £;I1t of the 
Rockll:s gathcrw in New York City 
the last week in June to ~1tend one 
of the most progressive ml'ttings ever 
sponsored by the National Macaroni 
Manufacturers Association. All the 
convention sessions were ne'jd in The 
Tower Room of The Park Central 
June 26 and 27. • 

The elimination of the {'(fiet of paid 
presidei'll, n5 a matter (I f economy, 
was found to be a businl!! lS n«cssilY 
when it was pointed out that despite 
an elaborate and most pror:lising pro
gram, the financial help nnticipated at 
the Cleveland ConventIon in 1937 fail
ed to materialize. Th~ convention 
commended the work don.: by Lester 
S. Dame during the brief term of 
twenty mrmths and regn!Ued the un
foreseen conditions that made it neces
sary to abolish the office. Resolutions 
expressing the sincere appreciation of 
his services and effort:; were unani
mously adopted. 

There will be but a slighl curtail
ment in the work that was formerly 
conducted through Ihe :~ew York of
fice of the organization. All the im
portant activities wert" transferred to 
the other executives. 1.'h e fight against 
unfair trade practice: will continue as 
vigorously as ever anrt the advisory 
service will be maintllil1ed insoh:.r as 
it is pouibte. _ 

Uoard Chairman Philip R. Wine
hrener, ?hiladclphia, Pa., presided at 
the several sessions and pointed the 
way out of the cmer~ency facing the 
National Associatioll in his rcport 
shortly after the cOIl"ll'ntion opened at 
10:00 A . M. Monda\', June 26. Near
ly onc hundretl mil"aroni manufac
turers amI representatives of the al
lied trades deeply cO\1cerned in the in
dustry's future comp.,sed the coO\'en
tion that greeted IIi" remarks. 

He .:. commended the program as 
planned in the recent past but felt that 
future activities must be controlled 
hv assured income. This would neces
sita!e a more modest program, retain
ing all the essential activities from 
which 50 much good is in immediate 
prospect if the'manufacturers will only 
realiz.e it and do thcir part to attain it. 

Retirint:' executive Lester S. Dame, 
then .revlewed the activities of the 
New York office since taking charge 
on November I, 1937. After acquaint
ing himsdi with the industry, its mem
bers and their greatest needs, he 
tnckletl the problems of the trade with 
vigor and with apparent satisfactory 
results. He reviewed his activities in 
connection with the adoption of the 
industry's trade practice rules and their 
approval by the Federal Trade Com
mission in a remarkably short time. In 
the enforcement of the rule!. he natur
ally "stepped on toes,': Eight nagrant 
cases were submitted to the Federal 
T rade Commission. Action on most of 
them has been prolonged with the re
sult that as yet they are undecided. 

Mr. Dame expressed himself as be
ing satisfied that he had done as good 
a job as was possible with the degree 
of cooperation given his activities, a 
situation that is quite disappointing. 
He concluded with a declaration that 
the macaroni industry has many pos
sibilities, opportunities that have not 
yet been re:dized, and he r.xpressed 
the hope that every matlufacturer 
worthy of the name and a place in the 
trade would join heartily with the 
trade association, to be in a (>Osition 
to take the fullest possihl~ advantage 
of every opening for trade betterment 
through united action. 

Next followed a three-way report 
by M. J. Donna who is the secretary 
and treasurer of the National Asso
ciation and the editor of the (.official 
organ of the organization, TilE MACA
KOSI ]ovaSA!.. He. reviewed the 
formation of the present organitation 
in 1904 and the problems that have 

.... confronted it during the past thirty
five years. l:~e outlined the various 
actiVities 1;1 his office, especially dur
illl' thi: past fiscal year and reported 
on" the financial condition of the As
sociation's treasury. 

he says, his analytical work showing 
an ever decreasing numbu of viola
tions. "Data, compiled in my office 
during the past year indicate a great 
improvement in the quality of the 
macaroni products bcint:' offered the 
public," stated this offiCial. "First of 
aU is the number of manufacturers 
who have increased the egg content 
of their products'j second, is a con
siderable reduction in the . usc of ar
tificial coloring, and third, is u. vef)' 
considerable improvement in the grades 
of the farinaceous ingredients used ." 

Honor Peat Prelidents 
During the luncheon recess on ~'[on

dar, the registered manufacturers and 
ailleds paid due honor to six of the 
ten living past prtsidents of the N?
tional Association who found it con
venient to attend this session. Seated 
at the table of honor were the foUo\\,
ing past presidents who had directed 
the affairs of the organization in years 
gone by: 

Thomas H. Toomey, 1904-1905-the 
Association's first president. 

Henry Mueller, 1922·1928. 
Frank L. Zm~a, 1930·1932. 
Gleim G. HosklllS, 1933-1934. 
Louis S. Vagnino, 1934-1936. 
Philip R. Winebrener, 1936-1939. 
Past President Alfonso Gioia (1932-

1933) WIIS unable to attend the lunch
eon but arrived later in the afternoon, 
making the trip from Rochester, 
N. Y., by. plane. 

Macaroal Publlcily Hlgbly Favor.d 
The report of the accomplishments 

of The National MacaroRl Institute 
under the able direction of Director 
M. J. Donna and an interesting ad
dress on the place of macaroni prod
ucts in the American diet by Mrs. 
Ida Bailey AUen, renowned authority 
on foods and their preparation, fea
tured the aftenmon session of the 
opening day. 

Chairman Winebn:ner regretted the 
failure of many large manufacturers 
to apllreciate the need of the I,m
mOlional program undertaken by the 
Nalional Association under the leader
ship of the paid executive, leaving the 
official~ no choice hut to curtail ey.
penses. He. reported that the Direc
tors of the Association had made a 
thorough study of conditions and pros
pects and could offer no other recom
memlation than the continuation of 
the National As~iation on th.: b:\sis 
of dues that e:.isted prior to (he 1937 
convention, th.'s brin~l1l! thr. Asso
ciation into t~ '.: read- .J{ mOAny firms 
th:t declared the;,' woufd like to belong 
if dues were more : easonable . . 

Research from which future benefits 
wilt come to all in the industry, and 
enforcement of present rules and reg· 
ulatiolls that have had a salutatory ef
fect on trade, were the key-note of the 
report made by D. R. Jacobs, Direc
tor of Research for the Natio1}31 As
sociation. The industry has rraetically 
WOII is fight against u.rtificia coloring, 

Aided by charts and photographs, 
Mr. Donna made a f1ne presentation 
of the promotional work that has been 
done by the InstilUl e since the raU of 
1937: He admitted that the fidd of 
opportunity along this line h:ld been 
merely scratched and solicited greater 
financial support by the Industry in 
whose behalf the Insti tute is laboring. 

He thanked the manuracturers and 
allieds whose financinl contribution 
made possible the continuation of this 
helpful activity and then made a par

_ tial report on the current promotion 
aimed at making macaroni products 
more generally popular as summer 

." foods. He announced th~ ncxt general 
I . • t 
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promotion, the observance: of National 
Spaghetti-Noodle Week, October 7 to 
14, 1939, and hoped tha, it would be 
liberally sup;:'lrted. 

In as fioe an address as ever made 
before a convention of macaroni mak~ 
ers, Mrs. Ida Bailey Allen discussed 
in detail the important part played by 
macaroni products in a balanced diet 
Being a recognized authority on hom~ 
etonomics she presented the house
wife's view, too olten overlooked by 
manufacturers and distributon. She 
gave those present sOOie invaluable in
fonnation about their own products. 
She commended the work of The Na
tional Macaroni Institute and ur~ed 
all manufacturers and allieds "to gIVe 
Mr. Donna the needed money to carry 
to compl~tion the fine program of con
sumer education that is so thought
fully planned and ably executed." 

On the adjournment of the regular 
session of the convention, the mem
bers met as a Committee of the Whole 
to consider the various problems or 
the trade and later divided into smaller 
g!OUPS .r~~ the specific study of spe
Cial achvJtles. 

The reports of the several sub-com
~littees were to be studied later by the 
L~~rlant Committee on Future. Ac
tlvltLes of the National Association 
;'tnd their compilation into a composite 
report by that committee of whieh 
Past President G. G. H oskins was 
chairman, for presentation on the 
following day. 

Th. S.cond Day 
. The second day of the 1939 meet
mg was dnoted to the routine work 01 
the organization. Doard Chairman 
Winebrener presided. 

The new food law was studied from 
every angle insofar as it affects maca
roni ,Eroducts and their distribution. 
Mr. i)alOe who made an exhaustive 
study of. Its many provisions was the 
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leader oC discussion. Hesea rch Direc
tor Jacobs was called upon to answer 
many questions. The result was a wide 
and more thorough knowl .. 'tIge of the 
law that became effective in part the 
last week in June. 

The weevil problem came in for 
considerable discussion. The need for 
sO",1e uniform 1.110111 ?f handling com
plamts and dlSpoSlllg of returned 
spoiled goods was most apparent. Ac
tIOn towards that objective was taken 
in the report of the special Committee 
on Returned Goods and Spoilage made 
later in the day, 

So thorough and interesting was the 
general discussion that it was decid .. -d 
to lass up the ordinary noon recess 
an to continue through till the work 
of the convention was completed. ror 
more detailed information of the ac
complis~ment of this history-making 
convention, sec r- ports of officers and 
committees that appear clsewheL·e. in 
this issue. 

Macaroni·Noodle Day 
The management of "The Worlll 

of To-Morrow" Fair in New York 
City wisely named Wednesday, June 
28, 1939, as "Macaroni-Noodle Day" 
in honor of the ma.ny visiling memhers 
of the Macaroni Industry who atteml
ed the Industry's Convention in New 
York that week a.nd visited the 
world's greatest show on that day. 

With but lew exceptions, every 
member of the Illdustrr who :lttended 
the convention officiallr or surrepti
tio~sly (as did sO~le who forgot tn 
regISter as conventIOn guests) was on 
hand early to sec the fair on the date 
when llIacaroni-lIco<Ue makers were 
made especially welcome, and under 
circunlstance.s that made it easier than 
usual to see the ma ny exhibits. 

The New York World's Fair is an 

ell/lrmuus sht .w of things of yesterday, 
tocar alltl to~norrow . In the course of 
an entire Jar it is IKlssible to get only 
a cursory glance at the exteriur anti 
a mere glimpse of a lew u( the many 
exhibits. 

Naturally the food exhibits and the 
machinery halls were the favorites 
~f the manufacture"s :lud their (am
Ihes; . Next came '.OIne of the general 
exlublls and later in the evening the 
amusement sector. 

f:or example, very few overlooke\l 
seelll!; the (amous DuPont exhibit alld 
were repaid in finding that macaroni 
products were used in ctJllnectioll with 
!he lecture on Cellophane anti the part 
It has played in creatinl:' incrcased 
consumer demand for this food he
cause the transparent wrapper 'adds 
the eye-appeal that so greatly intlu
ences cOllsumer purchasing. 

The representatives of the maca
roni industry were glad tu nute that 
the millions of fair visitors had the 
opp'!r~unity ,to hear of the protecth'c 
qualities which "Cell~)phane" cellulose 
film otTers maca rOlli, sp<lgheni. eKl: 
noodles and all other (nod I,rotlucts . 
~he h;cturer at the "Cellophanc" sec
lion chscussetl the manufacture of this 
fine wrapping material, anti II\' tlSC nf 
a seale model of a l·astinJ.: machine. 
showed how "Celluphane" is malIc. 

Olle of the girl attelldan:s then dis
cussed the uses of "Cl'llophane" and 
helt! aloft s'IIl~l'le packages of nl:ll'a
ron.l, spaghett i and egg nomlles LUI 
willd! the wrapping material is 511 

effectl\·el), emplo)'l'1l. At the conchl
slOn uf her lecture, she turlled In a 
candy making and wrapping machiuc 
0Jlerated it in full view alltl then 
hall led out tasty samples. 

In a general way, th:at was the story 
nt all the other exhihits. The visilors 
were J::\'en Jlublic object lessons that 
made las{:IIJ.: impressions not ollly 01 
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Ihe beauty or'the article or thing pro
duced, but its utility, 

Convention Exhibits infestations, had a most interesting ex
hihit of its products and services. It 
was in charge of Martin Marks, East
ern representative of the finn whose 
home oJfice is in Dubuque, Jowa. Mr. 
Marks explained how. Midland "MilI
O-Cide," his finn's Food Insecticide, 
can be used in itlStct control in plant 
and in storerooms, at the same 
handing out free samples of La'na-

'At. noon the macaroni-noodle group 
,had luncheon at the Casino of Nations 
after which the delegation broke into 
small groups to enable those of diff
erent interests to see the exhibits that 
appealed to them most. ' "lany re
mained for the evening performance. 
: .. All in all. Macaroni-Noodle Day 
wp,s a complete success. The world 
was made conscious of the existence 
of a sizeable industry in this country, 
,that produces one of the finest foods 
.of the present day, and onc ',which 
' bids fair 10 be the (avorite food · of 
tomorrow. The extent to which the 
lattcr is realized depends materially 
on the readiness of the leaders in the 
trade to take the American conSumer 
into their confidence hy acquainting 
them with the true merits of this fine , 
100. per cent wh~t food and to teach 
them how it can he served in almost 
endless combinations to satisfy all 
ta5t~~ and appease all ;tppetites. 

While the National ~fa~roni Man
ufacturers Association sponsors. no 
official exhibition in connection with 
its annual conventions,' there were sev
eral most interesting and inrormative 
exhibits in the convention han dur
ing the 1939 conference, June 26 and 

.27,1939. Among them were the fol-
foam shampoo. .. . lowing: ' 

CtilopllQnt: E. I. DuPont de 
Nemours & Company of Wilmington, 
Del.. had an unusually fine showing 
of "Cellophane-wrapped" packages of 

. macaroni, spaghetti and egg noodles . 
. In an artistic booth with a highly pol
h:hed white backl,rround, the transpar
ent packagell were shown to the full
est possihle advantage. The exhibit 
was 10 charge of L n.;;t«le, Assistant 
Di rtctor of Sates and M. C. Pollock 
of ~Vilmington, Oct 

ltutrlicidt: Midland Chemical Lab
oratories, Inc., 'makers of very efftc
tive insecticides for weevils and other 

Pockoging: The Triangle P,!i,:r..age 
Machinery Company of Chicago had 

. on display one of Its small hut very 
efficient packaging machines that will 
handle practically all shapes of maca
roni products excepting the extremely 
long goOds. The exhibition was in 
charge of S. A. Melbostad of Chicago 
who not only demonstrated it between 
sessions. but called specific attention 
to the simplicity of construction, the 
flexibility which enabled it ·to handle 
different shapes and sizes equally well. 
the small floor space it occupies, its 
tconomy and labor-saving reatures. 

1939 Co~vention Registrants 

Macaroal Manufacturer. 
V. Artn." Sonl. In~ .•..•••••• •••• ft, Artn •.••••••••••. SClulllowli. PI, 

Xil!~1~:.c'::~·1 IC~::::::::::::: :~.:.rec":!~i~: ·i~'n·. ·1~Lrr~:;~~. I\'; 
Cructnl M.caronl • Cnclo-tr Co. .... c. II. Sch,nidl ...... O.nnpof'l. 10 ... 
Cumborrl.nd U.urnnl loU,. Cu. .... Ralpb Nrt" ........ Cumborrland. Wd. 
G. D. Dt:I ROlli Co. ••.••••••••• • •• G. D. Del RClul •• I',n.ldr~. R. I. 
DeW.rlh'; Macaroni Co. ••••••• • ••.• V. Gi.III ••.•..•••.. l1roo"lyp, N. Y. 
F.ulI W,flrnn! Co. .•• • ••• ••• ••.••• 1.. S. Va.nlno .•.•.•.. 51. LoIIII, MCI. 
f'oold. loIilLlnl( CO: . . ... ............. G. G. 1I0 •• in ••••••• Uborrly1'iIlr. ilL 
GIClla .hcaroll, LA .. .... ..... .. . .... :: ... "el Gloi ••• •••• R""hulrr. H. Y. 
~~~;:! £'c;!U:~' I~:::: ::::::~ot.:rP~·.~:~~·::s;;.U~:L: ~.r'Y: 
A. '.ino:Jrllln " &on •• In~ .......... )ernmc' 1oI.ltf •. Ntw Yorll. N. Y. 
I. j . Gnu "'000:1'- Co. ••••.•..•••• A. Inial( .. ,. ........... (...;lu,CI. ilL 
K.n .... Cltte U.ur rCl I Co. .......... P •• '. V.~: IICI .... K.nj,.u City. ),10. 

~~at'f~tin ~~~~! ~:!:::::::::::::~~I~. ~Irinl:: ~~;::::.~t~i~;~. ~r.: 
Krumm loI.t.,na' . Int .•..... .•..• .. 1·. R. Winobnntt. I'hll.dolph,a. i' • • 
Lal'reml.l. JI.uroal Cttrp.. .•••••••• Jowpb J. CunoCl •• Coalltllnl1lf, P •• 

t:f1.~CI~ltClNo.n~l.r~~· C~::::::::::: :fho~"·A.WC~'~;~::: :U::~,!i'::I(T.~:: 
JlU •• ullu 1oI1t',"nl Co. .••• •• .•.• 5.nlo GaroICllo •••••• loIlIw.uht, Wb.. 

ttl:::::: tt:~:~:J ~::::::::::: «~f.:re~: ~m::::; : :~:: :::~I: ::1::: 
~.ou;,d J~I!Jlt~'~!:~~~. ~~:::::::::: :11'.w~ r{i~':~J::: :j;;~;I. 6i;',I,~~o.j. 
C. 1". Nurlltr co ................... lhnry .. u.lltr .... Jrruy Clly. N •• ' 
""fW Ibun loI.ea.onl co. .......... f'. ),I.llIrCl ••..•• NfW lI.nn. Cttllll. 
Phll.d.lpbl. IoI.U.Clnl Cn. .•...••••• I.oul. Rnnufe ..•. I·hlladcll,hla. ' I' •• 
I'rin(. Iolaurunl loll •. Co . •••• •• •••• GullnCl La loIarc.l •••• IIClllop, U.II. 
l'toelno-RolIl Corp .•• .......•• ••• A. Ronl • •••..••.••.• Auburn. N. v. 
Dlllhr Oall C"m' .. n' ••• .••••....•• 'ohn Larwp •• • ••••• T'rum .. h. IoIlch. 
Rntuol1l U'c.I",nl Co .• In .......... !!.. Ronloni. 'r., loOn, hi. Cily. N. Y. 

~~:~~~~r N~~~~~:I .~~:::::::: :::::~:rl~j, !r~:~~:~i:::~~~I .. C:I~:~'o, \\;;t 
". \,J.I .PCI II llro .. lilt. )OH •. Co ... Glfl_no VI.i.no ..... . ~I. Luul •• Mo. 
\\·,i .. Noodlt C .. mL'an' . .. .. .... ... Alborrl S. W.I ....... Clrul.nd. Ohio 
WindlOf 'At •• U.ur"nl C ...... ...... J..wn Colol,iflro • •.• SI'rin'r .. !d. 101 .... . 

A. le.r •• •• Son •• Inr ............. Jnhn I'. Zttt •• , Jr ... Ilroo.\ya, N. ". 
1'111 rn.ldent. ... ..... ............ A·'''n~o r:ln! ... .... . R,ocbntrr, H. Y. 
I'." 1'".idcnl .. . ..... .. . .......... Thom .. II. Tonmry .. llroo.lyn, N. Y. 
1'.,1 l·rr'idenl • ••..•.••• ••••••••• •• l'r.n. L. lrrt' •.•.. l1'oo."a. N. Y. 

Many other manufacturers took an active part in the 
convention discussions and organized activities but failed 
to register with the registration clerk. Having no official 
rC(ord of their attendance it was deemed best ' not" to at
tempt to list them for fear of omitting some. The same 
is true of unlisted representatives of allieds who made 
good use of their assembled customers and prosepcts., 

AWed Tradesmen 

~::;l:~ Him:: ~:::::~:::::::::::I:.~. ~r!o:.~~~::Ni:::I·t:l\~: ~!::: 
1;:i.~::1 Nr'J'II.'.'!.JI~~~~.~:::::: ::~: :::J.'c!~i-:"::::!:ki~ i!!t·. ·~:~: 
lluhltT IlrollM'fI ................. :1'.111 W. KochltT ... " . CbIC1''!.~ Iii. 
Dllhltr "rolben •••••• • •••••. • •••• C!. R. Schm.lI:tr .• Ne. York. j"j. V. 
l!'.~IIf1~;"'W~I.~n·e:::::::::::: :l:'t~:r.fI~::.~~I~: Jr~:~~u[,· liin~: 
g~::1 ~~ Hm:: 1:~::: ::: ::::::~r~~lvIJ~~!~Nt;;V~;k ~f:y~ok'~: 
(' .. pill'. FlmIr 101111,. 11I~ ... " . . .. ... c. I'. W.lton ...... innl.poli •• Ulnn. 
Clr ... '01l1 MubllM' Co. •••••• •• •••• •• ~obn AlUllo .•••• , New \ alII, N. Y. 
CI"IM!!I W'chhM' Cn .... ............ rmlne ~lIriCO .•• • Jhoo.l~n. N. ~. 

g,'.:,mr!!~.r;t.ra"rl:br.~liii~.· C~::: :~i.~':.!.ufl\~;':~::: ;';I~~':~~~: ~i;nn: 
.:olllln.ndtr.Lanbn "'lIiul( Co. •••• I'. :I. 1I01 ••••••• WinnuJ>OII', Uinn 

~":~i,~~ ~!~ H:t: ~:::~ :~~IIJ~dc."::br:~~c:::.~j:=~ltl~ 'tit ~: 
Crv<>l..l . : 101111;111( Co. .••••• • ••••••• Wm. II. Ofd'.rb .••• i'hllad,IpLIa. Pat 

g~t;i~ ~llU:: ~::::::::::::·::b.lDe~S~~,~~~·.·.:·.rf::"~!':t: If.inr.: 
p.. I. 001'0111 d. NrnK"HI II Co. ...... C. ponock ...... Wlltl1\p.IOO', DeL 
r . I. »ul'onl de Srmoufl .. Co .. .. 1- P. SItt'Ic ....... Wlln,ullrton, 011. 

' .... 'Itrn Semolina 101m •• Inr ......... c. S. FClllld ........ He .. Yor". N. ,'. 

f:;!~r~. ~~~~n;:n~I~~~J::W;';j,': :&il?~7n~f~~~: :~~~Ihi~~':" .1;: 
lIuborrt J. lIor.n .. . ............... 5. Gutlalll! 1I0nn. 1'lo.Iladelphll. r., 
II. \\'. i(ulllI ...................................... Nt. \·n.lI, N, \ '. 
Klnl( Hid .. 101111 C .............. •••• Alu G. GIIII .• •• Ulnntll"'!; •• IoIlnn. 

~l:: m~:: ~m ~:::::::::::::::rr.':id~~ll~:::::~~;:,·'\?~:k. ~~n\,!: 
Fnll':Lau.ro .••..••••••••• ••• ~ •••• I'r&n. La.dIO, • •• Ntw \'orll. N. Y. 

til~~I,f'8.t~i~::t'.~r~i~;I;;: '!'n·.:: ~~:I~~ N :r~:~:. ' .•. '.~~~t:~~~, ~'c,~'~ 
l!ill~~~ SFJ!'.!:r'Uni.

c
, i:~::::::::: :i'~;;" ·V:· ii,~~: ·.·. ·.·. ~~:'. .~{:.:.. 11;: 

r.m:~~~ ~:~ ~m: ~::::::::::::~ . 'iL 1u::~~.;:::~~:~U\~~lk: ~.Inr.: 
l'lII,bufy I'lrKrr Willi co ••••••••••. t:mnl Il onlm.n •. J,tlnnupo!il, Ulnn. 
"iIl,bury FIollr J,till , Cn ....... . ... II. J. 1'llIlf..,n •• Ulonulooll,. loIinn. 

~~l~~~u'l ~:;;~~ ~~~I~. ~;:::: : :::: :~~~Q"klR.R'/rl~b.~I~::~~~Ia~~f~I·N: I~~: 
Ro,oolti 1.l1ho,rl"t\inll CO •••••••••• A. 1". Rou"lIi •• Norlh IItt,tn. ·H'j. 
konolll Ulho,nl,hlnl( Co •••••••••• c. C. kOllolll •• Xonb IIcr",n. N. . 
Sllr ),I.carnol J)lu ),11,. eo: ........ II. G. : •.• Ntw Yor., N. Y. 
TrIan.le PICk .... W'chlDtty Cn. .... s. A. III. 
C • • E. Vlcllrry .. CO" ............ . , C 
W .. hbum.Cro.by Co. ••••• 

W .. hhum Cra.by Co. ••••• :::::: ::~~li:~~i;i~;::i::::!;.:il~fafJ.f) Wuhbum·Crolby Co, ••.••• 

~~::tt::~:g::t~ E:: :::::::. 
Fred T. \Vh.\.ty.· .. ........ .... . 
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The m.ost VITAL question 
your products have to ans\ver 
The most exacting checks in your labora
tory are really quite moderate compared 
to the test your products undergo ilt a 
customer's table! There, onl)' one all
important question is asked-only one 
ans\yerexpected. The customer asks: "Is it 
good,?" Your products mwi answer "Yes." 

Fo~ years we have been testing ilnci 
cho~)51ng wheats, milling, testing and rc
testing Gold Medal Press-tested Semolina 
No.1 to insure the presencc, in 
largest measure, of those qualities 
which help you make . macaroni 
products highly satisfactory to 
your customers. General Mills' 
Gold Medal Press-tested Semolina 
No. I is noted for those character
istics which spelljillt' re:iults to the 
manufacturer. J t is noted for (III 

'roulld abililJ 10 produce products 

with fine taste, appetizing appearance ami 
.·U I.L COI.OR AND f1.AVOR the things that 
mean everything to the huuscwife. 

These arc reasons why Gold Medal 
Press-tested Semolina No. I gives you not 
only the kind of results you must have in 
your plant-but, most important, the rt
buying action you want from your cus
tomers. 

Us Gold t\'!edal Press-tested Semolina 
No. I with full confidcnce. 
Many daily tests guarantee that 
this Semolina will assist YOII 

to make thc kind o( 1ll11caroni 
pr<?ducts your customcr insists 
upon. To the question, "Is it 
g :.tI.JJ ?", Gold Medal Prcss
. tc:Hcd Semolina No. I milled hy 
General Mills, Jnc., spcl1ks for 
itself. 

I OON.LEn DUIUM 'EIVIOE fOI MUIIONI AND NOODLE MAN~fUTUln' 

DURUM DEPARTMENT 

WASHBURN · CROSBY COMPANY 
(THADE NAME) 

Central Division of General Mi.lls, Inc. Offices: Chicago, Illinois 
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Reports of Officers and Co~mjttees 
Rllport of Chairman 
of 'he Board 

be: the case if we make the ~hange for 
. which at pr:;scnt there seell.s to be: 

no altemal.ive. 

PbWp R. Wlnebr.ner 

This report will provide little com
fort for thos!: who have been over
optimistic or iml>atient. Our present 
alate provides a critical test of our 

' capacity to work things out. The Chal
lenge has becll met before, and I have 
every confidence lhat n solution will 
again be Counl!. 

After a complete study of the af· 
fairs of your Association, the Board 
of Directors feds obliged to recom
mend to this convention, that the ncc
essary action be taken to restore the 
scale of membership dues which was 
in effect just prior to the Cleveland 
convention 01 1937, and further, that 
the activities of the Association be 
so curtailed that expenditures can be 
kept within the rC(I:lced income. 

The Doard calls to your attention 
that such action will r~quire abolish
ing the offic~ of the full·tlme executive 
president. and. in addition. modifying 
certain desirable activities which were 
undertaken or extended after the 
hiJ:her fate ' of dues became dfedivc. 

The 1l0ard is in complete accord in 
making th~ rc..'Commemlation-and like
wise in regretting that conditions are 
such to n.'quire so drastic a change. 

The reports which will presently be 
made b)' }'our president and treasurer 
will give In detail the condition of the 
Association, but anyone who has been 
sufficiently illierested to keep even 
castlall), acquainted with the affairs· 
of the organization wilt concede that 
the directors are sound in their ad
vice. 

Just what action is to be taken and 
what will be the plans for the future. 
this convention witt decide. 

To brgtty abandon the Jlrogram 
which has been under way for the p>lst 
two years would have an important 
effect of the industry, and that will 

The current feeling in the indu!ll'Y 
rather close:.v parallels th'c tr.ood which 
was found at th~ Olicago convention 
of 1936. The industry's present r«l
ing toward its As:;oc:iation is nearly 
identical to the apprehension exr.ressed 
at that time. I cannot believe t tat this 
is a Jlermanent attitude. but rather that 
evcntually a reason will be found. 

There will be some who will con
veniently attribute our troubles to 
those who, not Aeeing "eye to eye" 
with us, have preferred to Slay alone. 
Olhers will berale the industry as a 
whole. I cannot brinl~ myself to agree 
wilh either of these v i..:wc. It cannot 
be simply a mailer of ellal.ce that 
the enthusiasm which greeted the pro
gram adopted at Cleveland two years 
ago has all but disappeared. :·There 
must be something wrong with the 
methods we have employed. Member
ship incteased with the announcement 
of a well planned program, and it 
!Ilcrea:io:d WJth dues at a higher rate 
than hall ever b~n att~inpled before. 
This sUPllOrt ·came not ' after accom· 
plishment-the anI)' incentive was 
hope. To rile this indicates a willing
ness upon the part of 'many to sup
port a well considered ' and properly 
executed plan. It likewise contradicts 
the assumption that lhis industry wilt 
not support an aggressive ASSOCiation. 
EveI[' mdustry has its tennites, and 
certamly we have our fair share, but I 
do not believe that as a whole our 
craft is much different from any other. 
It is still Ii question in A,sociation af
fairs whether failure is caused by a 
lack of support or whether apparent 
failure is the cause lor support Ming 
withdrawn or withheld. 

I have the hunch that those of us 
who are p.uticutarly active might not 
always properly appraise the true sit
uation. 

D'Jring the past year our expendi
tur.:! have consider .. bly exceeded our 
income. An operating deficit need not 
of itself cause undue concern, but in 
this instanc~ it has been brought about 
by a dwindling ·membership and not 
by an unanticipated .' expenditure. 
Th~re is some dcfinite reason for our 
failure-and that reason must be 
found. 

Though our problems and needs are 
never stalic, the retomm~ndations 
made at the past two conventions are 
equally pertinent today. The objec· 
lives of our program have not 1>«n 
the cause of disagreement. The low 
vitality or our Association i!t not the 
result of having been deluded in what 
we undertook to do: These same things 
will still have to be done. 

H, by admitting failure, the impres-

sian is created that the past two years 
are without accomplishment, it is not 
s.o i •• :"ndeJ. The adoption of Trade 
Practice kuk: !!!~ :'=~1ted in benefit 
to the entire indl;lstry, anll t)ur pub
licity efforts have becn more ambiti
ous, more intelligently planned and, I 
believe. more producttve th'\n ever be
fore. Research work has be"., extend
ed and the efforts of the Association 
considenlbly Its'Senet1 the confusion 
caused by the lIew Food ami Drug 
Act. Our efforts have not been with
out some reward or our cxpenditures 
without some return. but the fact must 
be faced that accomplishment has not 
been such as to retain the support 
needed to continue the program. We 
have fallen far short' of providing a 
service which would make the Asso
ciation indispensable to its memhers. 

There seems to be rather general 
,agreement that a trade association i1 
needed. \'1e differ as to obiectives ilnd 
methods. It requires no inconvenience 
10 the imagination to visualize ways 
from which, by operating together, 
savings far in aeess of the cost of 
an association would result. One strik
ing exam:!'le is the matter of spoiled 
goods an returns. ' By savings. I do 
not mean shiftinjl the burden to our 
customers. An organiz:ttion which at
tempts to profit by restraint will not 
long nor wen enduff' . 

This is an occ.uion when it is much 
easier to be critical than to luggest 
the corred solution. My attempt will 
be limited to providing a premise: 
which may serve as a ground for dis
cussion. 

It would be wC'H if we first reach 
agreement as to several rundamental 
facts. 

1. The justification for a trade as
sociation is not that it can accomplish 
an)1hing which cannot be done equally 
as well by individual actio!!. but be
cause it providn a more rapid and 
more etonomical way and permits a 
more equal division of lhe effort re
quired. 

2. It is not the function of a trade 
association to prescribe a uniform pat
tern by which the individual is to can· 
duct his business. The less it com~s 
into conflict with individual initiative, 
the better it will serve. 

3. An organization which has for 
its purp<)se the betterment of an en
tire cr:\£t must make 8ure that in 
any activity it undertakes there exists 
a common interest. 

4. That an inactive association is 
preferable to one whose purpose is not 
sound. 

S. That the interest of those whom 
we employ and those: to whom we 'sell 

. must be considered and resp~ctcd. 
Enforcement, research and publicity 

should be a part of any Pt?gram lun-
I ... . '. 

I 
Responsible Advertisers of Macaroni. Noodle 

Plant Service, Material, Machinery and other Equip. 
ment recommended by the PubUshen. 

Ambo, IIW1D. Co. 
ilJour and Sem"lIna 

Baroui DfJln, Maeblne Co. 
lIaearonl NooJle Dr),ulI 

Breuer Electric Co. 
Industrial V,.cuum Cleallers 

C.pllal Plo", IIIU" hie. 
Flour and SImol na 

John 1. Cna,haro 
Drafi:el, Cutters, Dies Die Cleaners 
Folden, Kneaders, AiI.erl, P,csse~ 
and Pumps 

Champion ~achlnery Co. 
Drakcs. I· lour lUenders, Sitlen and 
WeilhefS, Mixers 

Clennont Machine Co. 
~rake~. Cullers. Driers, FoMer~. 
StampIng Machines 

Commander MWlD, Co. 
Flour and Semolina 

Con.olldated Macafonl Machlner), 
Corp. 

IIrahs. CUllers Die Cleaner ... 
I?rien, FoJ.icrs. kneader~ . U;)(cn. 
I reues anti Pumps 

CreditOR Service Tru.t Co. 
llernntlle Co11eellon. 

Ea~tem. Semolina Mill., Inc. 
~emulllla ami Flour 

Cha~le. F. Elmes Enclneerin, Works 
OIC~ Cleanen, Kneaders, Mill-erll. 
Presscs. Pumps, Vah'cs, anti I\C' 
eumulatofS 

K,n ... City Sbook a: Mr,. Co. 
Box Shooks 

Kille Mid .. Mill Co. 
Flour and Semolina 

P. Maldari a: BrOL In" 
Diu -

Mlnneapolia Millin, Co. 
Flour and Semolina 

NatJonal Carton Co. 
Cartonl 

National Cueal Product. Labora. 
toriu 
Con5uiling allll "nal),li(;l1 Chemist s 

Pet,ert Machinery Co. 
I ::r.ckagh,1l' ~hchinCll 

Pillabuf), Plour Milia Co. 
Flour anti Semolina 

ROllotll Llthoaraphlnr Co. Inc. 
Carlon •• r..:.tu:~I!I. \Vruppu~ 

The Star Macaroni Dlea Mr, Co Dies . . 

Stella Che.:.e Co. 
Gnted Cheese 

Trlanlle Paekaae Machinery Co 
Packaging Machinery . 

Wuhbum Crolby Co. Inc. 
Flour an,l Srmnliu:, 

Service-Patents and Trade Marks-The Macaroni Journal 

HUNDREDS of macaroni manuFacturers Y 011 

call Comm8nder Superior Semolina 

their "quali!y insurance." COMMAND 
These manuFacturers know, aFter years the Best 

of experience, that Commander Superior 

Semolina can be depended upon For color When You 
and protein strength day after day, month DEMAND 
after month, year aFter year. 

They Imow Commander Superior Sem. 

ollna is dependable. 

That', why over 75 % of our orders are 

repeat orders From rf:gular customers. 

COMMANDER MILLING CO. 
Mlnnlopoll., MlnnlOo" 
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dertaken. The degrte of ,aggressive
ness will depend upon available funds . 
Publicity has been' carriro ' on with
out direct call UP'l" the Association's 
treasury. A like procedure could be 
follow~ next year. Research and en
forcement cannot well be separated 
and the extent of these activittes wilt 
~e governed by income. With nominal 
expense, the MACARONI JoUaf':I\L could 
be made of interest to the buyer as 
welt :'\5 to the ',manufMl!lftr. 10 
which casc, a very p<'tenl influence 
would be exerted on membership 
and, in addition, income frum this 
Ijource would be expanded. 

Whatever activitiu are decided on, 
we must be sure that we st"y within 
our income, as a balance to care for 
operating deficits no 10"::er exists. 

It was ' once the aim !lnd ambition of'';' chin~ry tlirou~h which ~ihele cons~nt 
every successful opemtor to make as f! aims ~ are altaIRed, here are lOme tn· 
fine n piece of goods as it was possible~ tensting facts: 
with tbe machine~ an~ ingredients ' At no time did aU the manu lac· 
available. How thiS 11:1s changed in turt:n in the business voluntarily join 
SQ many plants 1 There' are too many the National Association. They did so 
to-day whose sote aim is 10 produce a ' by compulsion durin~ the Code Era 

when Federa1 regulations forced them 
to become a part. The Association 
membership rol1 regularly ranges (rom 
50 to 90. Peaks and valleys therein 
are created by conditions, but there nrc 
always the faithful two score and ten 
that can be depende~ upon irrespec
tive of conditions. 

At the Cleveland convention in June, 
1937, the membership' reported was 
75 Active Members, 11 Associates, a 
total of 86. 

M. I. DONNA 

At the Chicago convl:ntion in June, 
1938, the membership was 77 Active 
members and 12 Associates, a total of 

89. 
At the present time our membership 

is 67, consisting of 54 Active members 
and 13 Associates. 

For the moment, our flT'it rO:J'lil1cra
tion must be the c(Jn\inuam:~ of at 
least a semblance of T. trade 3.SSOCt3· 
tion. We have no chuiee bUl 10 be 
content with a modest prw,:am, but 
activities can alwa)'s h<' C)lpanded as 
support indicates mterest. 

If OUI work today and tomorrow is 
well conccived and soundly planned, 
1 helieve we can look to the mdustry 
for a more patient attitude and a 
more liberal hand. 

grade of Macaroni Products with just 
enough qualit)' to let them get by with 
the fewest possible complaints. 

This trend towai'ds mediocncy in 
quality started many yea rs ago but 
gained momentum in 1936 when this 
country experienced a severe durum 
crop failule . Semolina was high in 
price. and quite scarce. Manv turned 
to cheaper raw materials to find that 
adverse economic conditions created a 
market for "cheap macaroni." Too 
manv have been too slow ' in resuming 
the ~ld and hetter policy of the "hest 

Of the Active Members, 9 arc in 
aass "A"; 7 in Class "D"; 17 in 
Class "C"; 12 in Class "0", and 9 in 
Oass "E", 

Of the entire membership. 36 firms 
have rid their dues in fult to Dccem· 
ber 3 ,1939; 25 of them have paid to 
June 30, 1939; lowes since May I, 
1939 ~nd 5 have paid nothin'g on thtir 
dues this year. Report of .... :, 

Secretary-Treasurer 
M. J. Do""" 

Over 35 years ago the more pro· 
gressive Macaroni·Noodle Manufac· 
turers who then constituted The Mac· 
aroni lmlustry of America. recob,tliz. 
ing the need of a representative organ· 
iz.,tion to watch over the general in· 
terests of the infant industry, met in 
Pittsburgh, Pa. and there on April 19, 
1904, founded this National Macaroni 
Manufacturers Association which is 
sponsoring this conference-the 36th 
consc(ulive, annual convention. 

Over twenty years ago, the Officers 
then in charge of the National Asso
ciation saw fit to appoint me as the 
first futt-time Secretary of this organ
ization, a pusition which I have since 
held hy the grace of successive ad· 
ministrations. 

To a greater or lesser extent, the 
grave problems that confronted the 
founders in 1904 and were prevalent 
in 1919, the year of my first OIppoint· 
menl, are still trouhling and worrying 
the present operators. From all in· 
dications they will continue to puzzle 
the m:mufacturers of the future, prin· 
cipall}' because they are "inside prob· 
lems," problems that can only be 
solved by individual operators for 
themselves. 

The outstanding problems of this 
age are tholtC that can be solved from 
within. Thl!re is the one o f quality 
production and profitable distribution. 

," 4. 

, . 

grades possible!' . 
There': is little that any Association 

can do ahout this but to preach and 
to educate. After all, each manufac· 
turer runs his busi",,!ss as he chooses, 
provided always, that it is done legally. 

The National Association operates 
under the policr. that it should do 
everything poSSIble to promote the 
~eneral interests of the trade and with 
that in mind has sought incessantly 
to deserve the support of the better 
dement in the trade, manufacturers 
who are willing to m:lke some sacri· 
fices and to lend some financial sup
port to help their trade organization 
attain its unselfish goal. 

TIle service of the National As· 
sociation J:oes beyond it! members. 
Proof of this will be seen in the sev· 
eral reports beinll made by the execu· 
lives of the orgamzation. Fortunately, 
the more courageous manufacturers 
in the Industry stand. solidly behind 
the National Association to encour· 
age and promote it! unselfish wuca· 
tional and promotional activities in 
the ,firm hope that the future will see 
even higher quality products and an' 
increasing number of new consumers. 

Actlorid .. 

Since the center of our activities 
W3S in the office of President Lester 
S. Dame, I witt confine this report to 
the normal work of the Office of the 
Secretary· Treasurer. 

The fullest possibk wi;~ration has 
been given the several firms that con
ducted consumer surveys durinlJ: the 
past year. This service is available 
to all member· firms illterested. 

We have replenished our stock of 
special forms that are sold practically 
at cost to us..:rs of our Uniform COSI 
and Accounting System. 

\Ve have continued in friendly and 
helpful touch with our membership, 
and made helpful contacts with allieds 
and government officials. 

Here's an accounting of our filU.n
ces. The drain on our treasury has 
been exceedingly heavy compared to 
our income, leaving us very little in 
the way of ready cash to carry on. 
Total income during the fiscal year 
ending May 31, 1939-428,336.60. 
Total expense (or all purposes-$30,· 
071.22. Cash balanc. Jun. I. 1939-
$1.566.12. 

Appr.cl~on 

An ev~nt occured following our last 
~:::;;;~~:~ that will be gratefuly re· 
n by me as long as 1 live. 

. Support .... 
So much for the aims of the Na· 

tional Aasociation. As to the ma· 

~~~~:~:~:~t to me, the Board of [ Convention unani· 
h,?oors on account 
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of my long year! o( service :IS Secre· 
lary. 

The Board of n' ectors l,resented 
me with a beautifUl and most useful 
desk file and the Convention a set of 
apprcciative resolutions, beautifully 
engrossed on a scroll that adorns a 
preferred position over my work desk 
In advisi ne: me of the Bo.ud and 
Conventia}n action, Board Chairman 
Philip R. Wineb, ~ncr, on j~ly 21 
1939, wrote me as iollows: ' 

"Dear Mr. Don!U: 
Yelterdar,. I had the unusual "Ieasure 

lind tht. prl\'lleie of anixing my .Lgnalu re 
to a Kroll winch, 10 lOme .lighl deHrce 
uprCl~CI the affection ami rcaan! in which 
you afe held by 111011: In o ur Industry 
whom )'ou sernJ 10 well for the past 
Iwe~ty (20) YUrt. 

\\orlb are ne\'el (Iuile atlefluale 10 ex
pres~ genuine feelings of rU(lCel and al'
prKlaliun 10 when ),OU look upon this rec· 
ord of Ollr expreuiun, we trust you will 
recl Ihe afTecliun amt eonlialit), inlemh:tl 

Cordially, . 
I'hilill It Winebrener." 

The engrossed resolution rcad~ : 
AT THE THIRTY-FI}oiH ANNUAL 

CONVENTION 
o( Ihe 

NA!IONAL ~fACARON( ~IANtI-
J'ACTUH.ERS ASSOCIATION 

Held JU!le T_~'mtielh, Nineteen Hun
tlrw 1'hlrly-Eighl, Ihe (ol1owing rUo' 
IUliolls were unanimously adol,Ied: 

Wur.a[As. the com'ent ion wishes IU 
rcwgnize Ihe Iwcnly )'Cal:S of loyal 
and continuous len' ice of 

~11l. ~10I't:S10 J. IJi'SNA 
as SCCtClat)· of Ihis auoc:i;).tion. :ltld 

\YIlEUAS, such an (\'enl shouhl 1I0t 
be allowed to pan unnoticed anll with· 
out some apllfoluiatc cxprcsison of 

. AI'I'It:CIAlIUN AHD Aft'U"TIOH 
for Mr. Donna who has servell the 
Alsoci:ltion ami Ihe Industry Iruly :11111 
bed:t for so lunK a (lcriu!l, therdure, 

Rr.sOl.\'W, thai we, the National ~I:u;· 
aroni Manufacturen Association in 
convcnlion aSleml.l\ed, hereby sincerdy 
and gralefully exlcnd 1o Mr. M. J. 
Donn;a our h~rlieu and affcclhmale 
8~e~Imgs and ~unllratulations uJlUn his 
\1o'11~ln, and faithful sen'irc 10 the As
MJ;C,allun anilihe Imlustry, atld our best 
wahes (or his eontinued .en ·ice and 
for his 

""" II[ALlll, IIArI'IHL!i!'; AHU 
I'lOSl'unY. 

Luler S. Dame 
PrcsidenL ' 

J' hilip R. \Vinebrener, 
Chalnnan of the Uoard. 

. My reply to Chairman Willebrcner 
IS expressive of th.c feeling I have to· 
wards all in this Association it has 
been ~y pleasure to work for : 
"Dear Mr. Winebrener : 

I was mOlt surpriKd when )'our letter of 
July 211t arrived but morc .0 when Ihe ell' 
vrossell scroll r~ch~d me Ihis morninlC 
r \rords are inadequale to express m)' 'Irue 
cc Ingl. It II a great salisf:acl\on 10 know 

that one's 10llg ten'ice I. appreclalell. 
May I lake Ihi. 0PJKIrlUnily to exlend 

through . you as Chairmanl to Ihe cOlllld~ 
craie DncctOfl Ilnd frlentlly It\cm(,cn m)' 
lII\Cere appreciation ami thanks. 

Cordially 
~(. J. Oolln;\." 

Philip R. Winebrener, by Prcsident 
Lester S. Dame, by n. R. jacobs, Di
red<,lr of Research, b)' all Dirl'CtorS, 
RegIOnal Of!icers ami Memhers, may I 
conclude tillS report with Ihe sinccre 
h0r.e that this convention will he most 
he pful to those participating here. 
May the Association'S service el(pamt 
:md mayan ever increasing numhcr of 
manufacturers volunteer to support its 
fin: .~licies and sponsor its helpful 
achvlhes. 

dist rihutctl monlhly. For spccial oc
casions, the number printed reachcs 
ahuut 1,(0). 

In the langmlge of an unknown 
poet-

"The fulure is nol a maRician. 
It can bring nulhing 10 115, 
Save what we hring il. 
I ( lu·da)· is emlll>', 
To.morrow will be l,arn:n I" 

Thanl. you. 

Report on 
The Macaroni Journal 

M. J. Donna, Editor 
Tilt: MACANOSI jOURSAL was madc 

the official orJ.::an of the National Mac· 
aro.'ti Manufadurcrs I\ssncialion hy 
action of the 51. Louis Conventiull 
june 10, t9l9. 

It was launched as the private flfj.!an 
of the Pfaffman E~g Noodle Co. 
C!c\'cland, Ohio, in 1903 h)' the late 
Fred Bl'Cker who sen'etl lIlany years 
as Treasurer of the National Associa· 
tion. 

The World War provcd the necd of 
some official medium for the el(change 
of vicws, regulations and data hc
tween manufacturers ami I.ll~crs, alltl 
when the old Jlublication puhlishcl1 
untlcr the lIame of "The Macaruni alltl 
Noodle Manufacturers' journal" waS 
offer.cd to the Association hy its own· 
cr, It was accepted ami the name 
shortened to Tilt: MACAROS I JOURNAl .. 

The Secretary of the Association 
was madc the Editor of thc magazinc. 
A puhlication cOlllnlittce consisting °uf 
the Presidcnt, the Adviscr and the 
Editor sets u(llhe IJOlicies of the jour· 
nal and otherwisc manaJ::es its at'fairs. 

Our magazinc is wellllrinted and its 
service highly apprc.'Ciated by the sUI'
ply firms that make good usc of ad· 
vert ising space thcrein 10 bring manu
facturcrs the lalest in machinery, th c 
hest in the way of basic inJ.::redients 
amI the most practical in the way of 
packaging and acccssories. 

It has failed in OIlC nota hie rc.Sjlect. 
Manufacturers and allicds have Jeen 
continually invited to make better usc 
of the magazine to make known their 
views on the qucstiolls of the hour 
and to exchange opinions (rolll which 
so mu~h good might result. The man· 
ufactur::rc;. particularly Imve been hes· 
ilant. Let's make thc journal truly 
the spokesman of the industry hy con
tributing items and article~ of interest. 

As Ilcr untlcrst:uHling with our ad· 
vcrtise.rs. l'SI'l'('ially the uriginal group 
that aulell the Association in laking 
O\'cr Ihe l)Uhlication in t919 copies of 
the magazine arc scnt to ~n known 
macaroni-nu{xllc manufacturers. Not 
all of them pay for it. though all 
should sincc the sUhscription price was 
purposely matle low hy the sponsors, 
unl>' ~1.50 a ~'ea r for. Domestic sub
sC flplmns whLle fl,relgn suhscrihers 
gladly pay us $.1.00 a year for it. 

In this counlry we have an avcrage 
or ahout '100 paid suhscrihcrs in 26 
states. It also goes to paiLl ' suhscrih
crs in .. Canadian Pmvinccs anti to 20 
foreign countries. 

The june 15, 19.VJ. issue, which cm'
creJ the maearuni-nomlle imlustry 
H~%, carriet! a 5 ~lhscriptitJn Slip 
whIch all lIon-su\Jsc flhers arc urgcd 
til use. \Ve thus hope III ,Hid many 
paid suhsc rihers to nur li st uf SllPI)flrt
er!' alltl wcll wishers. 

Department Service 

The Tratle Mark Bureau of the 
journal has been fUllctioning efficient· 
I}' a~ manu(acturcrs williestify. Fre· 
flucnt scarches have Ix:en made fin the 
rCJ.::istrahility of certain hrands and ail I 
I~as been J.::h·cn in the proper reJ.::istra
lion of marks thai arc eligible. 
. This work Ihmugl.l P;ltent a\lll 

1 r;nlcmark Attorncys III WashillJ,:'toll, 
D. C, is appreciatcd by many in thc 
Industry allLl particularly hy the r..lclll
hers of the Assucialion who gct Ihe 
heneftt u( free scarchcs allli lower reg
istratiun fees. This is ol\e servicc 
which shoulll hc millie hellcr li se of. 

Tn hroaden thc scope of suhjecis to 
he treated thcreulltlcr, the Plant "Iain
tcnancc section oi the journ:.1 has 
heen changed to Factory Scrvice. (\II 
arc invited to contribute articles for 
IlIIhlic:ltion under this heatlinJ.::. 
. 0 ur ;\tl\'t'rtisin~ clientele is al'l're

clallve of Tilt: MACAII.OSI jnulI:sAI. 
as the lIlellit~m that will carry their 
sale antI servIce lIll'ssagl's to an inler
~stetl }:wup Ilf Il\Iy~rs. Our June 15 
Issue IS proof of IhlS. NUle not IIlli\' 
the illcreasetl IlIl1uhcr of advcrti sers 
hut also the increased space IIsl'11 iI,' 
them. . 

TUllIake it Irllly the trade's caulilllls 
iLml judiciuus ".spokesman." the exec
utives !lhoultl nul only make freer usc 
of .its columns h)' Ille:ms. of ill'lIl~ anll 
artIcles voluntarily suhnHtteti. hilt the" 
should hecome paitl suhscriilers In il{
sur~ th~i~ ..:ctling copies re~uiarl}', thlls 
millllt311111lJ.:: cOlllpll'le liles flf this puh· 
lication. 

. With this same feeling o f apprecia. 
~Ion of the friendly help I:iven me dur· 
109 ~e past year by Board Chairman 

Circulation 
Approximately 900 copies of Tm: 

MACARONI JOURNAL arc printed ;uul 

Thc continuous support nf Ihe 
friends o( the juurnal and the atltli· 
tinn tn Ihe role of SUPllOrters those 
who shnultl he more friclltlly for 
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everybody's sake and for the general 
weHare of the Industry, will make our 
Offillal Organ more genernlly wel
come in new sources and more thor
oughly read. 

Subscribe for, cOHtribuit items and 
articles to and ot/vutuc in the Mac
aroni Industry's national magnzine. 

Report of the 
Director of Research 

Benlamln R. lacobs 
At our January meeting in Chicago 

I showed n comparison of the number 
of samples of egg macaroni product!! 
which were found to be helow stand
ard in the periods from january to ' 
June and from july to December, 
1938. . 

This comparison showed that only 
18,6% of the samples examined were 
above 5.5% of egg solids in the first 
half of the year while the second half 
of the year showed 61.3% of the sam
ples examined to he ahove standard in 
egl{ fiolids. 

From the lst of january' of this 
year until to-day we have examined 
100 samples of ma~roni products in 
our law enforcement work of which 
8.1 were egg macaroni products. Of 
these 56, or 67.5% were above stane!· 
ard in egg solids. 

A similar comparison may he made . 
of the 5.1mples examined in which :If
tificial color was found. In the first 
half of last year 21.4,& of the sam
ples exnmined were found to he arti
ficially colored. In the second half of 
last year only 4.6% of the samples 
cxamincd were found to be artifiCiall)' 
colored and in the first half of this 
)'ear only 3.5% of the samples exam
Ined werc found to he artificiallv col
ored and this percentage included sev
eral duplications of the s.lme hrand. 

No product of any large or even 
fairly large plant was found to be 
artificially colored. This would indi
cate that onl)' a very small percentage 
of the production, proballh' not more 
than 5.% has heen found to be in 
violation of the Law. 

When we compare the grndes of 
farinaceous ingndients we find that · 
during the first hiM of last year 44.4% 
of the samples examined contained 
more than 1.% ash. In the second 
half of the year this percentage was 
reduced to 25.9% iuul In the first half 
of (hi!! year only 3. ?,o of the samples 
examined were found to contain more 
than 1.% ash. 

These data show a ~reat improve· 
ment, first of all in the numher of 
manufacturers who have increased the 
cgg content of their product, second 
a considerahle reduction in the use of 
artificial color, and third a very con
siderable improvement in the grade of 
farinaceous ingredients used. From 
tllcse comparisons it wQuld seem that 

all the efforts that have been put forth 
are amply justified. The policing of 
the Industry has been most successful 
in eradicatmg all of the practices of 
adulteration to almost the vanishing 
point. 

in this direction are stin conti nUing 
and we hope to be able to eventually 
'have some means of making color 
comp.uisons of all of our products 
under unifonn conditions. 

IEHlAMIN B. JACOBS 

The Laboratory has conlin'Jcd its 
work on standards. For this purpose 
it has examined 311 samplt.'5 of farina· 
ceous ingredients and macaroni prod
ucts and a resume of the results fol
lows: 

The samples were examined for 
carotenoids, ash, yettow and brown 
color. The results indicate that there 
is ..... JOsiderahle variation in the per
centage of ash and the "cllow and 
brown colors of nour sold under the 
same brand. 

The carotenoid show considerable 
uniformity but since the visual color 
is obtained by the relative amounts flf 
yellow, red, black and white, the uni
formit), of carotenoid is of littl l" im
portance. 

The color analyses of all the flours 
reported were made by welting the 
surface the prescribed time drying 
and reading the dried surfac~. 

The color analyses on semolinas and 
macaroni products passing through a 
40 mesh sIeve and remaining on a 60 
mesh sieve were made on the dry 
product ; therefore, comparisons of 
color between flours and semolinas and 
macaroni products cannot be made. 

An effort is hcing mnde to grind 
semolinas nnd macaroni products to 
about the same degree of fineness as 
flour so as to facilitate the wetting and 
smoothing out the surface of these 
products. This hilS heen done prima
rily for the ,)urpose of cn"bling com

. parisol1s on the same ha!>ls hetween 
. fiours, semolinas and mn.caroni prod
ucts. 

The results of thi s work nre at pres
cnt not very encouraginl.! as we have 
not been ahle to use a min where sem
olinas and macaroni products may be 
ground without materially increasing 
the br:Jwn color and thereby making 
comparisons impossible. Our efforts 

The National Macaroni 
Institut&-lts Aims 
and Accomplishments 

M. J. DolmCL Managing Director 

The National Macaroni Institute 
was organized as an affiliate of the 
National Macaroni Manufacturers As
sociation in 1937 and is dedicated to 
Research, Analysis and Promotion. 

It is a NOT-FaR-PROFIT organ
ization whose sole purpose is to help 
the Macaroni-Noodle Industry gener
ally by making their fine products 
more universal1y popular throughout 
a11 seasons. 

It was founded on a shoe-string. 
Even the small sum needed to cop),
right the MOle and emblt'm was con
tributed . All Association members 
are entitll-d to usc the emblem in a dis· 
creet way, and all were supplied a cut 
of the Institute's emblem. 

Since its foundation two years ago, 
it has been operating on the bounty 
and good will of friendly manufilclur
ers and hc1rful allieds who appreciate 
the need a some representative bo'lIly 
to plan and supervise movements to 
increase public acceptance of Maca
roni Products, to serve them more 
frequently in many recommended 
ways, thus aiding in its increased an
nual per capita cont:umption. 

Whether its accomplishments since 
its fonnation justifies its existence is 
a matter for the Industry to judge 
from this report. That It has .con
tinucd to exist at all under the meager 
support given it by .many whose husi
ness it aims to improve is, in itsrlf, 
wonderful. That it has realty accoOl
fllished anything worthwhile under 
those trying circumstances is marvel-
ous. . . 

The Institute has but one ."tive of
ficer and no I=aid employees. mamc 
for errors of onlission or commission 
can rightfully be placed squarely on 
my shoulders. . 

Since its Orb>'3nization in 1937, The 
Institute has confined its activities 
strictly to promotional -and educational 
work with. results that speak for them
selves. Some manufacturers have 
heen vcr)' generous with time lind 
money in 'supporting ils activities. 
The Allieds have been most liberal 
also, Combined they made available 
a small sum which was judiciously in
vested. 

The task assumed by The In~,ilute 
is a gigantic onr. Individual manu
facturers can do a fine job of favor· 
ably publicizing Macaroni Products. 
Indeed .. some 'are doi~g so, but it is 

..... ~. 
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HOW CAN SHOPPERS RESIST? 

THEY DON'T I When they see glittering displays of these attrac
tive .items of the Prince Macaroni Manufacturing Company, 

Boston, they go for them . 

Wh~ not I In sparkli~g, gaily printed "Cellophane" cellulose film, 
these Items look their quality. They show the wide variety of the 
Prineeline. And the Prince label in bright colors is designed to make 
tihoppers renumbtr the brand . .. assures reprat business. 

The Prince line is another typical example of how "Cellophane" 
.. "'m'''.te. unplanned, imp"lu buying through sparkling '1' .pp,.I. 

PACKAGING IDEAS 
• One IIr lIur Field I{t·Jlrt·5e nrati\'O,·~ 
will In: ~I :ltl w I ... ml an t: .~I1 ... ti"'IICl·tl 
hand in plannin~ ;1 p:Il'L:agc ror }'uur 
IlrnJII~·t . Nil IIhlil::llilin. Just wrih': 
"C ... llul,han ... " l>i\·isilln. IJII Ilunl, 
WilminJ.:lun, 1> ... 13war .... 

Cell<?.p..b a n e 
.. c."., .... ·, ............ , <[u PON}) 

LI. oI ........... N .... _ ••• C:.... I .. c., ..... __ ... 
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lb. a.1lI oJ lb. PubUdty Mld" Mcn:cuol1l·1rfooclb Mcu:r.ulactur.n 
Cop,rilhl lUI by 'M "'aliollAl Yauroai laflitulf, Proprielor 

our feeling and belief that together Ih~ do about ill Sh.: cackln loud and 
we can do a better one. lanK, all ovtr the place. .1oun't .he 1 So, how much re.ptd do you have for a Cod-

The Macaroni-Noodle Manufaetur- fish? Non~, but ~ think the old hen II 
ers have a fine food. and they know a prctty nice sal Get the point?" 

it. If Mr. and Mrs. Consumer do not In our task of favorably publicizing 
know what you know about your food. Macaroni Products. their fine food 
if they have not been schooled to ap- value, their economy, ease of prep.ua
predate the fine qualities of your food, tion and the many different and pleas
then ),ou have neglected something ing \w,)'s they can be served, we nat
that is vital. A little crowing is per- IIral11 chose the "picture route." 
mitted-yes, even expeded. RneOy. here are some of the things 

There's an old Chinese proverb that w'; have undertp,ken and the means 
says: /I A Goon PICTURE ]s Wonn t',sed to accomplish our purposes: 
Tt:N TIIOU5.\NO WOIlD!l." ' NATIONAL MACARONI WEEK Octo-

Perhaps no profession appreciates ber 10-17, 1937. " . 
the truth or this proverb more than do . The presentation book illustrates 
the advertising JlCople. If the picture how we wcnt about it and what was 
has a little !lubtle humor, it becomes accomplished. An interesting · story 
even more valuable as a message bear~ about Macaroni, Spaghetti and Egg 
cr. Here's an example: Noodles was' released to the trade 

TIle "Hcrk:r and NOOllld' cartoon slrip 
Ihal appcarc in hundreth of ncwspapen 
Ihroughoul the counll")' lut March makn 
a IJOO:d point. Notc the humor and the 
poInt in ,hi. fUMY flrip. 

household features of Radio stations, 
we supplied them 'with Mulliliths of 
our story, supplied them with books 
and pamphlets. 

To help the manufacturer! to help 
themselves, 'we prepared fine posters 
calling the customers' attention to our 
promotion. 

To encourage the ultimate consumn 
to try new ways of prcflring OUT 
products, we prepared recipe folders 
containing many hints, useful facts 
a1ld a few tested recipes. 

Glossy prints DC fine photos of at
tractive dishes of our products were 
sent to about 200 metropolitan news
papers equipped to make their own 
cuts, 

Mats of our illustrated story were 
sent to smaller dailies and to weekly 
newspapers. 

Multiliths of the same story went to 
Domestic Science Teachers, Cooking 
'School Supervisors, Home Demon· 
stration Agents, and to Oiredors of 
household hours of Radio Stations, 
about 370. 

A clipping Bureau supplied us with 
evidence or the actual use made of our 
releases by newspapers and trade pa-
pers. . 

In a general way, that is how we 
handled all the s}>«lal events which we 
promoted during the. past two years. 

LENT, 1938 
This WiiS our second promotion. 

Again we entered into it without one 
cent, gambling 0:\ the ~Ie or a suf~ 
ficient number of posters and folders 
to manufacturers and others at a profit 
~ufficient to cover the publicizing phase 
of our promotion. 

How well we succeeded, the pres' 
entation book testifies. 

SPRING, 1938 , . 

An opportunity presented itself 10 
do some little cooperative advertisin~ 
with the pineapple people in the 
Spring of 1938. Did we GY~rlook the 
opportunity? No, absolutely NOI 

SPAOIIETTI- NOODLE WEEK, October 
9 to IS~ 1938. Followed same plan 
found so satisfactory _ in promolin); 
National Macaroni Wetk, (klober, 
1937. 

J-Irr}y, the Kholar!y chap. ~)'s: "AD\'U' 
TI SING IS aile of the grralut forcn in th~ , 
world today. It', the clScnce o( Ilublic 
conlact," 

Ilress and newspapers, exto1ling the 
virtuts of this (ood, urging all con
sumers to try it for themselves that 
wetk. Attracth 0: photos of tempting 
di shes were used to illustrate our story 
and every known agency was made 
use o( in a liberal way to publicize LENT, 1939. 
our event. For the first time we ehanged our 

NooJltI, the funny and dubioll~ chap, 
replies: "[ still don't bc1ic\'e it." 

J{~,ky: "Any bUlincll th;!.1 thinkl iluH 
Immune 10 advcrtiling, 500n finds itlCH im
mune to bUlincSi. Advtflisin~1 . ancly ap
roliN, could rnnak~ the world. 

NooJltI: "Yn, Yul Try!n' to mix m~ 
up wilh them big wordst" 

Hnlty: "PeriJa{ls, If 1 Eut it in simpler 
Icnnl, you'd understand. For examplc, the 
Codfish layl thoulantb of egg. at one time. 
DOel a COd6sh make any noise about lay
ing .all thOle e.l{l'd" 

Noodlu: "No, I never heard a Codfish 
make any racket." 

Unity: "All right. On the olher hand, 
a hen laYI ONI: EGG A DAY, and .,'hai dati 

In the promotion of National Mac· plan of financin~, We caUed for vol· 
aroni Week we brought the Institute untary contributions by manufacturers 
and the manufacturer into fine team- and friendly allieds to cover the cost 
play with distributOr! and consumers, of nationally publicizinr;,' the event. 

Early in September we issued an an· We wanted $1.200, We did get slight· 
nouncemcnt 10 the Grocery trade press Iy more than $1,000. 
covering aU channels of distribution. Our thinking was that if we did not 

To publicize our week in advance h:J.ve to add 1\ profit on the sale of 
of its actual observation we released an Posters and Folders sufficient to earn 
interesting, illustrated story to news- enough lor the national publicity 
paJlers. ' ' j work, we could offer Posters and 

To get the cooperation of the do· Folders at greatly reduced prices and 
mestic science teachers, cooking school thus incruS': their dIstrihutlon. 'I 
supervisors, director. · ol the various ,. 

........ - ,-
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The 
Golden 
Touch 

'The Highest Priced Semolina in America 
and Worth All It Costs" 

I...eads in Quality 

Regardless of the circumstances or the condi
. tions King Midas has never wavered from the 
determination to maintain the highest quality 
standards. 

KING MIDAS FLOIJR MILLS 
MINNEAPOLIS. MINNESOTA 
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Co'nsolidate'd Macaroni' Machine Corp . 
. ~. . ' . 

U you did not attend the Con· 
vention but contemplate coming 
to New York. we invite you to 

visit our plant and eee our latest 
developmenla in Macaroni and 

., NoodJe machinerY and · equip

ment for reducing operating 
· ~sts'. increasing p~oduction. 1m. 

proving quality and reducing 
~, }. . 
. waide. , _. 
, ':- i· 

" 

., '. 

SpeciaJist~ lor Thirt) ,Years , '" 

• 
Mixere 

Kneadere 

Hydraulic Presses 

Dotlgh Brakes 

Noodle Cuttere 

Dry Macaroni Cutters 

Die Cleanere 

Automatic Drying Machines 

For Noodl •• 
For Short Paalea 

• 
We d~ not build all the Macaroni . , ' 

Machinery. but we build the be,t, 

, , 

v.rticaJ. Hydraulic ~ ... with' Automatic Spread.r. 
SaY. Labor. mcreClM Production. lI.due. Waale. 

156·166 Sixth Street 
" I' '. f, • 

BROOKLYN, N. Y., U. S. A. ' 159·171 S.eventh Street . "'.. ..' Ad~ . .s~ fjtr~~~ .. ~ . . . ~ . , , 
. '~ '" " : -" 

.- . 
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Consolidated Macaroni Machine Corp. 

The design and construction of all 
our equipment is based on a practical 
knowledge of the requirements of the 
A1Imentwy Paste Industry. 

• 
All the equipment shown has been in. 
sialled in various plants and is now in 
actual operation. 

• 
"The proof of the Pudding is in the eat. 
ing." See them in operation and judge 
for. youreelL 

We show herewith some of our 
latest equipment designed by men 
with over thirty years experience in 
the designing and construction of 
all types of machines for the eco
nomical production of Macaroni. 
Spaghetti. Noodles. etc. 

ConUnuoua Pr ... for Long and Short Paat ••• 

BROOKLYN, N. Y., U. S. A. 159·171 Seventh Street 
,I Addr ... all communications 10 156 Sixth Street 
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. (Ctm,jlllud !,o~ r~t , J~) 
"Grnlkmen, ytlu 'have in your wonderful Du'Ch·Nut Packin, Co .. Canajoharie, 

product every 'Coint-o,,' In the , buslnul. N. Y. . " . 1' "' . .... . • 
_Macaronl thu ·the bleislna: of , nutrition, Cumberlalld Mataronl ,Mf,. Co., Cum-

SPRING AND SUU)I£R CAloIPA1GN, 

1939. 
always Interutin,. berland, Md. . 

-Macaroni h;u the baby appeal, the party G. D. Dr! Roul Co" Provldtnte, R. J. 

It is now on in full swing. Early 
rdurns from our clipping nur~au 
show that liberal use is being mad~ of 
our releases. We hav~ every reason 

anale, and what II very important today, DdJartilli lIlC1roni Co., Inc .. Brooklyn, 
the tcOnomy dement~ matter that every N. Y, . 
cook has to seriously contldcr. ' Foulds Millin.&" Co .. UbertYYlllc, 111. 

-As manufacturers you have an un- . Gooch Food l'roducb Co .. Unroln, Nebr. 
paralltled opportunity to create a lively A. Goodman &. Sons, Inc., New York, 
atmosphere around your product, one that .. N. Y. . 

to feel that we will gain the nonnal 
circulation, 

will .ppeal to consumers, old and new. I. J. Gran Noodle Co'l Chicago, III. 
-You have a slory that has every ',..,,- Horowitz Bro", &: Alarprelen, New 

D£1TY BARCLAY HOLlOA Y . R£L£ASES, 
.,rol· in it in the world. . Yurk Clly, N. Y. • 

-You have everything that · 'g,ll' a Jefferson Macaroni Co .. Reynold.vllle, Pa. 
Suppl~enting the. publicili~g of 

Macarom Products In the major at
tempts referred to was another phase 
of our work-the release of tested rec
ipes in the holiday mat releases of the 
Betty Darday Servic~. 

woman. '. }(n. Kelley" Noodle Kitchen. Dayton, 
- You can make It IInart to serve It by Ohio. . . . 

displaying pictures of )'Our products beina: Kentticlcy Macaroni Co .. LcUIIVlIlt; Ky. 
mvtd 0" !arae silver platten. F. L Klein Noo11e Co, Chica,ll!l III. 

Note the presentation book's story 
on this vhase of our work. 

TnE EDUCATIONAL Fn:tJ). 
Teachers in charge of classes study

ing foods [Ire most anxious to have 
dependable infonnation about Mac
aroni, Spaghetti and Eg~ ~oodles. 
We att"empted to supply lhls informa
tion through the distribution of book
lets J,>amphletl and rCtipc books. 

TIus fine work is fully illustrated 
by our presentation book. 
CORRELATIVE OR RELATIONAL PUR

UCITY •• 
There has been a noticeable increase 

in the number of items and articles on 
Macaroni ProduclS in the press on 
maguines in recent years. We are 
too modest to claim outright that our 
promotional work induced 'or encour
aged this fa~orable and welcome 
trend but the fact that 2iuch items and 
storie; are appearing s;o ~~gularly .sin~c: 
we have had a finger m the pIe, IS 
just a wee bit assuring. 1t ' malters • 
not who gets the credit. Let's have 
more of such favorable publicity I 
Wm:RE Do WI!. Go FRou: HEilE? 

That, briefly, is our report on what 
we have aHc;mpted and what we ha,·e 
accomplished. What's our next step? 

Are we to h:1\'e a Spaghetti-Noodle 
Week this fall? 

Mow many of you will participate? 
How much can we exr.ect in the 

way of voluntary contributions to 
fmance the cxpcnse o( advance pub-
licity? . 

Is the National Macaroni Institute 
and its work worthwhile? 

How else can we educate the Amer
ican consumers to serve our fine prod
ucts more frequcntly and in varying 
combinntions? 

Is it not the work of the group 
rather than of the individual? 

With those questions to ponder 
over, I will conclude by quoting from · 
a very forceful talk on Macaroni Pub· 
licity made in this city on the occasion 
of our 1935 convention. Miss Ircne 
Parrot put it up to us sO beautifully 
and so strongly that her message bears 
repetition, in part at least: 

-You can make it smart. to be thriftY, A. C Krumm &: Sol'l )UCMonl 1,..0., Phil-
by. your entrancing story. . adelphia, Pa. 

You macaroni men ,.ave a grand nlltrl. La Premlata Macaroni Corp .. Connells-
tion Itory to tdl. You have a story that'. ville, Pa. 
ellY to let over to the coosumu from the lIc,s Macaroni Co .. Harrisbur~ Pa. 
neWl anfllt: rather than the dietitian ~,Ic. C. F. Mueller Co., Jer~y City, N. J. 

1-'00\.1 IS news. Food editofl always w,-I.- ~~ational Food Products Co .. New Or-
come noveltiu in food news an.d.macaronl' bans, La. . 
spaahelti and en noodles .totles arc juS! Noody Product. Co .. Toledo. Ohio. 
Vo.hat the doctor ordered. F. p~ Macaroni Co., Waterbury, Conn. 

Good publicity will ",Ive lOme of your Thll Pfaffman ComJQl1Y Clevelana, Ohio. 
wont problrnl., but it can', do it over- Prince l,{l\Caron\ Mfl. 4:0., Bollon, Mau. 
ni,ilt. It takes time even with 10 lood a ~uaker Mild Co.;r Int-a New York, N. Y. 
'na;"n!' al )"ours to ~wnulate momtntum. ualit)' Noo.t1e 1,..0, tvelandL Ohio. 

JUlt .Iart something. and ~tch your varlno &' Ll'ruclu. Inc .. St. LOuill, lID. 
carnnalgn Brow like the proverbial .now· Skinner lhnufatturinl Co.. Omaha, 
ball." Nebr. . 

Traficanti Drolhen, O,iraJrO, Ill. 

That, gentlemen, was Miss Parrot's 
thinking four years ago. That's my 
thinking now. ' . 

We have made a fine start on a 
shoestring. Give The National Mac
aroni Institute a· reasonable amount or 
money and it will have a much more 
interesting story to tell in the" near fu
ture. 

Other 100<1 industries have en
dowed fellowships in the Mellon and 
other equally noted institutes at the 
cost 01 many thousands of dollars a 
year, We hope that this will even
tually be done by a conscientious and 
progressive group of macaroni-noodle 
manufacturers who see the light and 
have hope in the future. 

It is fairly possible that with in
creased funds, this job of publicity 
may get hcyond by limited capabilitiu 
to handle because of my lack of ex
perience. Let your actions specd that 
dar, because it will augur a real awak
emng that must take place despite men 
and conditions. 

Let's try and win our goal TilE 
PUfiLtC1TV WAY. 

F'mandal Supporters oj the lAnlen 
and the Spring and SUllUDtr 

Campalgua 

Volunlary contributions made by 
the following finns enabled the Insh
tute to carry out its two most recent 
promotions, namely the 1939 Lenten 
Campaign and the current Spring and 
Summer Campaign aimed at making 
macaroni products more popular in 
warm weather menus: 
. American Beauty Macaroni Co., Dem'er, 
Colo. . • . . 

Atlantic Macaroni Co .. Lonl Island City, 
N.Y. • . .' 

~. i ' , ... I· 

Amber ll1l1i ..... en.. Minneapolis. Minn. 
Capitat Flour },fiUs, Inc., MiMeapoli., 

:.lInn. 
Ollmplon Machlnefl: Co .• Jolitl, Itt 
Oermant Machine Co. Brooklyn. N. Y. 
Consolidated Alacarronl Machine Corp., 

D,oold", N. Y. 
CrookJton ~Iilling Co" Crookston, Minn. 
Ea.lcrn Semolir13 Mills, Inc., New York, 

N. Y. . 
0. ... F. Elmes Enlinttrin, Work,. Chi-

"BO. III . 
King Alida. Flour Milb, MinneapoliS, 

Minn. ' ., . ,. 
II . H. Kin, Flour Mills Co .. Aunneapo '5. 

Mlnn. . 
Pilbbury Flour Mill. Co .. MiMcapohs, 

~linn. 
ROlsotli Uthoglilphinl Co., Norlh Der-

am. N. J. . 
Washburn.Crosby Co .. Inc

l 
Clucago, III. 

TIle htlphd cooptlillion 0 these \·olun
tary sup{l:Orters i, appreciated, Now that 
Ihe acti'·lty hll proven lis worth as shown 
by tablu hctl, ami oof)clu.ions contained 
in the p;escotation book which is made a 
part of thil report and now Ihat dues arc 
011 a more reawllable basi., we have ever)' 
rtalOn to believe that mllnulacluren will 
contribute liberally toward. the conlinua· 

, lion of this most nttded Activity. 
OUR PLEDGE 

We Want The Good Will Of The 
:Macaroni Industry. 

Therefore-
I-We PLEDGE to maintain the 

services of this Institute 3t a 
standard· that will at all times be 
a credit to the Industry we rep
resent. 

2-We ADVOCATE consistent and 
persistent consumer education. 

3-We BELIEVE in our eroducts 
-in their merits as it dally food . 

4-We PROMISE contim,ted faith 
in the progreuive members of 
the Industry, and especially in 

, those who have confidence in us. 
~We HONOR the ·manufacturers 

.. who believe in and live up to the . ' .. } 
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spirit as well as the lett~r o( 
laws pertaining to our food and 
our business. 

6-We DETEST substitutions, mis
branding and sham. 

7-We VOW to strive always to 
merit the ' confidence of lhose 
whom we rcpr·esent as welt as 
the continued good will of those 
whom we would ~nlightcn and 
educate. 

To fulfill this PLEDGE, we: need 
the cooperation of every pro~ressive 
manufacturer and friendly allted; we 
want their continued. gOlld will and 
will appreciate their financ:al and mor
al support. 

r.i:.:!caroni in the Balanced 
Diet 
-'Balanced Mealli and Balaneed Bud
get." Are Dally Problema of Amer
teem Houa.wi.,.. lha\ MaearonI
Noodle Manufacturers CaD Help 
Sol.,. With Their OeUcloUl and 
Nutritloua Food&. 

By Ida Bailoy Allea 
World'. a.DOwned Home Ecollomlet 

I am greatly interested in the theme 
of this convention-"Progress 
Through Understanding imd COOper
ation." To me, that phrase has sev
eral meanin!;s : The underst3nding 
and coOperntlon of the manufactur
ers who are represented in this con
ventior}, which, in tllrn, means prog
ress lor the macaroni business; sec
ond, the 0PI>ortunity presented to 
those who were unable to attend but 
,hould gladly and freely cooperate 
lQ the activities approved by the 
convention of their fellow craftsnlo!n; 
and, third, the ur.l1erstanding and 
cooperation lhat all l11anufacturers of 
macaroni pwdUCls can extend to the 
homemakers of this country, and so 
.. :ain their good will and furni sh 
further progress for the macaroni 
industry. 

There is 110 better way to under
litand the homemaker than to think 
back to the early days when you first 
started, when money was 50 scarce 
and the home budget a matter of 
serious consideration. The majoritv 
of women throughout ' the country 
today art struggling with just such 
a problem. 

And, gentlemen, there is no product 
that can be o( greater assistance to 
them in solving the troublesome prob
lem of the food budget than Macaroni 
anti the entire Pasta Family. In 
other words, the present national ten
dency towards greater ~conomy (an 
!»e made a tremendous asset to your 
mdustry. It takes just n wee bit more 
of what has apparently been lacking 
-more faith in your products; a 
broader ' vision of the place your fine 

food generally occupies in the pres
ent and ultimate (he! of American 
families ; a realilatiun uf the basic 
fact that the job of converting mil
lions to becume more regular eaters 

toA BAILEY ALLEN 

of your products is not the job of 
outsiders or even of your competi
tors, but strictly a juint obligation of 
your competitor;; anti you working 
together unselfishly: and, finally, a 
readiness on lhe part of cvery pro
gresliive member uf the industry tn 
recognize his duty to the trade of 
which he is an impurtant part ami 
to do everything reasonable toward ~ 
its promot ion al1d bettennent. 

I have been greatly impressed with 
the splendid re\'iew I have secn this 
a flcnlool1 of the excellent work done 
by the Natiollal Macaroni Institute in 
aCfluainting the homemaker ami con
sumer with Ihe cnicicncy of the 
Pasta Family in assisting her tu ex
tend or st retch more costly fouds. 
l\I:maging Director M. J. Donna is 
doing a fine ju1l. He is doinJ.: it, 
as he says, on a shoestring. He lIee(ls 
1II0re money. Why 110t give him a 
worhwhile sum to wurk with? · He'll 
do you a fine ami lasting jflh uf cun
sUlller acceptance that will make the 
retunls to you alltl the industry many
fold. 

Your fine food can be served in su 
many appetizing ways as the prin
cipal dish in meal s of every season, 
but it is as "extenders" that Ihi s 
famous lamily of (oods will aJiltCal 
to homemakers with budget wurries, 
There arc few products which truly 
can be of help in this manner, for 
11I0st of thelll, when used as cxtend
ers, lessen nutrith'e ,'alue. This is 
not true of the Illacaroni family, for, 
because of its high percentage of 
gluten, it acts as a natural extender 
of pl otcin foods. 

I sincerely hope that you will sec 
your ' W.lY clear to underwrite the 
splendid \V9rk that is. being done by 

Mr. Donna ilnd "ili associates tn an 
cven greater extent, so that the help
ful message of the Ilroducts of the 
Pasta Family can be given to women 
through every possible media. You 
have II fine fond ; don't keep it too 
much uf a sec ret. It will be to your 
material gain tn tlu your part in pasli
ing- on thili information to millions 
who can be intlucetl to become regu
lar consumers with just a little edu
cational work, the kind that The 
National Macaroni Institute is doing. 

The Report on 
Future Ac:tivities 
Glonn G. Hoskins, Genoral Chairman 

This report on the future activities 
of the National Macaroni Manufac
turers Association represents the 
thinking of Ihe majority ,.f the mem
bers who arc attending this COllven
tion as far as can he ascertained hy 
your Commillee Chairmen. 

The Future Activities Committee 
was made Ull of nine (9) Suh·Com
mittees each with its Chairman. The 
Jlcrsonnel of those Committees is list
ed at the end of this report. 

At the adjournment of the Monday 
session of the 19.W C01H'enlioll, all 
members Ilresent were ask(.'d tf) remain 

I 
.' I 

:'.:'.::';~.~' , . I I . ~ :, .,~:i.'.' . ~ 1 

. q.1 ' " . , I 
I .;'.: 

I ~ ' i 

GLENN G. HOSKINS 

in the Cunventiun 1·lall amltn eXl'fl'SS 
their views of the v .. rious sllhje~· ts lin· 
tier discussiun so that the COlllmillt'e 
would he :lJsuretl IIf having a lirst
halld knOWledge of the thinking uf the 
Industry. 

Vcry SOOIl aflcr the hea rinK was 
ollened it hecame apparent that iuture 
activities would he hasetlu(lun the type 
of orJ."auilmtillll throuJ.:h which liUl'h 
activities might he carried 011. And, 
at the refluest of the Suh-ColllllliUee 
on Orgamzation, the memhers of all 
Committees were asketl to serve as ;a 

group on the O rgani zation COl11mittee. 
After considerable deliheration and 

a full and free expression of opinions 
it was resolved: 

l. 11lat the probahle futUre income 
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as judged from the present rate of 
income would be insufficient to carry 
on Association activities on the same 
scale that they are now being operated. 

2. That the Association be call
tinucd on a basis (or which there is a 
reasonable expectancy of securing :ulc
(Iunle funtl s. 

3, ThM ,I-. \: probable income does 
not justi fy ',our Committee in recom
mending ri,e co ntinu:l.ncc of the or· 
fi ce of a " aid President. 

... .... ~al your Committee rccom
mends the discontinuance of the Office 
of Paid President. 

5. That the research work now be
ing performed by B. R. Jacobs, nir!!c
tnr of I~esearch, be temporarily dis

'Itinucd. 
5. Thai Mr. Jacobs he supplied 

with sufficient funds to carryon, with
out restriction, the enforcement work 
that he has heen doing so efficiently. 

7. That there be no curtailment in 
the activities ol the Sec retary's Office 
but that expenses ol that office be re
duced to a minimum consistent with 
operating efficiency. 

8. That Mr. J acobs' retainer fcc is 
not to exceed $3,200.00 for the twelve 

t?treamLine YOUR OPERATION 
~ with CHAMPION EQUIPMENT 

• CHAMPION 
EQUIPMENT 
!SPIUCED 

LOW 

• 
SOLD ON 

EASY TIME 
PAYMENTS 

for 
SPEED 

• 
LOWER 

PRODUCTION 
COSTS 

• 
BETTER 

PRODUCTS 

• 
LARGER 
PROFITS 

• 
THIS CHA,MPION SEMOLINA BLENDER 
fa Iy!Jlcal 01 the time-aaring. cOlt-reducing untla engl. 
neG10d and manufactured by Champion. 11 lnaurel 
sanltary handling. perfect blending, aerating and aUt
ing 01 the flour to a unUorm finene .. ; plus cleanline .. 
01 'tho diea. It tmable. you to produce beUer quality 
and increale. output and profits. Automatic in opera
tion and 10 sturdily built that it gives life-long sorvice 
with virtually no maintenanco e)CJ)8naG. 1t will pay 
you to inveltlgate what we have to oUer you. 

MAIL COUPON FOR COMPLEn: DETAWl 

CHAMPIO~. MACHINERY CO. 
JOLIET. ILLINOIS 
• DOUGH MIXERS 
• WElGHmG HOPPEnS 
• WATr..s SCALES 
• NOODLE BRAKES 
--aU accurate and auto
matl_re ather equipment 
lIIade lIy CbcunptoD far the 
Macaroni aDd Noodle 10-
duelry. 

-------- ----------I CIIA .. PI ON .. AC IIIHERY CO,. jall,t III 

I i~nl:"':;'I~ ~=~~: L~~~:d:tlh fl:.~~&&IIF!~f~~II: 
tell me .bollt rOlif Eeer IlIlullm'lIl p.,mut " lall. I 1m 

I 
I Iho Inlunud In . ,"" ... . ...... " .. " •... ", ....... . ... . .. 

I NA .. E .•••. . .. .. • . ....••.•. . . . .•••.••.. . • , •• .• . •...• •• .• , . , 

I COM PANy •. ,,, ... ,,, •••. ,,,,,, ••••• , •••••• ·,,,,,·· •• ••••• 

I ADDRES I ......... . .... ... .. " ••• ,,, ..... . ...... .... .. . , .. 

I CiTy •••• . , •• •• •••• ••••. • .• " • • , ••• 8TATB, •• ••••••• • , ... . 
• 

(12) months starting July I , 1939 and 
that retainer must cover all expenses 
of that office. 

9. That the offer of Mr. Dunna and 
Mr. Ju: . bs be accepted whereby the)' 
agree I , carry on their work at an 
undimini shed rate even though the 
funds are not immediately available to 
fully compensate them. 

10. It IS the olJinion of ),our Com· 
mittee that adCfluate funds will be se
cu red (or maintaini ng the organization 
as descrihed ahove. 

Provided that the rate of dues in 
effect prior to the C1evclaml Conven
tion he rcinstatt.'tl, namel)' : 

ClauiticatioDl and Duos 

AvaQflt Doil\' 
Class ProduciiOli 
A Over 100 harrels 
It From 50 to 100 harrels 
C From 25 to SO harrels 
o FrulIl 15 to 25 h.urels 
E Under 15 barrels 

AsS(x.'iate memhers . . , ..... 

AmIlW/ 
Duts 

$200.00 
$100,00 
$ 50,00 
$ 25,00 
$ 15.00 
$100.00 

11. Since certain l11emhers have 
paid dues a t the now prevailing rate 
to December 31. 19,19, it is recom
mended th at a portion of these un· 
earned dues he applied to the mem
ber's dues at the new rate for the last 
hal( of 1939 and that thereaher the 
memher be credited with 10% of his 
dues at the prevai ling rate until th e 
u!1carnell halance exist in..: as of Dc
ceml,er 31, 1939, he completel)' amor· 
tized. 

The: reports of the Suh-Commitlees 
follows: 

M,,'mbemhip Committe. 
A. I.: GraN, ChcdnnaD 

The Commi:tee :15 now constitut ell 
will make a very ~trenuous effort dur
ing the fo rthcomi ng year to greatly in
crease the memhel ship III 'Cause the 
Committee realizes that this is a neces
sa ry rC<luiremcnt in orde r for the As
sociation to continuc. 

Many feel that with the hell} of Mr. 
Donna, whom we hope will continue 
as Secretary of the l\ssociatioll, ami 
that of Di rector of Research, Jacobs . 
and with each lIew Director cunsider
in..: himself part of the Membership 
Committ ee, th at the memhership no 
douht should show a real increase. 

The Chai rman feels th at perhaps a 
mail campaign should be startet! as 
quickl)' as possible tn el1li):hten the 
non-memhers on what has hapl>cneti 
at this Convention. 

The Committ ee will be standing h)' 
to acceJlt any new applications thai 
non-members care to submit at this 
Convention. 

Legislation Committee 
A. S. Wet... Cbolnaaa 

The Legislation Committee recom
mcnds a unifonn procedure for all 
States and Municipalities to conform 
to the procedure uf the Federal Trade 
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Commission Rules and to the new 
Federal Food Laws. 

Statistical Committo. 
D. A. I1etD. ChainoaD 

Up to the present time on lv twelve 
(12) members are selldinJ{ in sales 
fi{,'l1res every two weeks to 1th. Damc. 
Mr. Dame is ):oillg to hand these 
stati stics over In M r, Donna who will 
hereafter handle them in the same 
manner as formerly taken care of hy 
Mr. Dame, provided the cuu trihutnrs 
approve of this recommendation. I ( 
any additional memhers wish 10 get 
in on thi s service I,lease write to Mr. 
Donna, 

Standard. Committeo 
10" J. CUD eo, CbairmDD 

We hereby recommend that the 
Standards under which we a rc pres
ently operating in accurliance with 
those recogniZl'd hy the Fl'tleral Trade 
Commission be continued. 

Research Committee 
E. 1I0nlom. Jr" Chainoan 

In view of the limited resourCl'S 
which we helicve will he availahle for 
this t YI~ nf work, ,lIld in accordance 
with .'he cuntemplated bUilget, this 
committee recolll.TIentls that research 
work he temforaril), discontinued. 

PubUc:ity CommiU"" 
Fraok Trafic:antl. ChalnnaD 

We herehy commend the fine puh
Iicity work !Icing done {or the Indus
try hy Mr. M. J. Donna through The 
National Macaroni Instilllle and rec
ommend its continuance, particularly 
the promotion of National SpaghettI 
Noodle Week in Octoher and the usu
al promotion in Lent. 

Fund~ are to he secured hy vulun
tary subscri ptions fmm those who ap
prqve this fine work. In the event 
that 5uhsc riptions a rc suffici ent, that 
there he added a Spri n..: and Summer 
campaign, stressin..: Macaroni products 
as n Summer Foot!. 

That a page in Tm: MAl'AKO!\ I 
JOUR~AL he uset! in Imhlici1.inn the 
cOlltrthutors to the publicity fund. 

Your ,committee feels that on'" 
!hrough 1:lis means can nur Il11lustr}' 
Improve anti the cUllsumptioll of il s 
products increase. 

Trad. Practico Rulol Committee 
Lout. S. Vag'n1no, Chairman 

S ince th e Tralle Practice Rules 
a~opted in 1938 ami :ll'provccl liy the 
hderal Tracie Commissioll are still in 
thcir test stage, yuur Committee has 
I!O recommendations to suhmit al this 
I1me. 

Joumal Committo. 
KeDry Mueller. ChlllrmaD 

The Committee, after c:lrdul con
sid!!,?lion of the present set-up of our 
OffiCial Organ, and after confe rring 
~\'1th Mr. DOlllla. The Editor-hl-Chief, 
15 of the opinion that the Journal has 
bc~n mannged vcr)' efficiently. Jt also 
believes that the rates for atlvertising 
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a re fair ami that the Editor is dnil1): 
everything pnssihle to il1crcnse the 
amount of averti sil1g, Further it is 
of the opininn Ihat closer cniipern tiun 
hetween the Editor anti hU\'ers ilia), 
be desirable hut sincerely liupcs ami 
trusts that nn material change which 
may jCfJparcli1.e the Slll'l'ess (I f the pa
per will hl' adopted. 

Future Activitie. Committee 
With Sub-committees 

G. G. Ho,klnl, aen.ral Chairman 

~h:UlJf:.SIll.I '- r\ . In' iuJ,t Gra~~. Clwir"UIII; 
II. r_ ~Imartl. r., D. I1d ){u~~ i . 

LU , I ~I , "' lII1S-A It ,c rl S. \\'l· is'. riwirllllm ; 
c. \\'. WuUt·. J. r.. I.IIl'iuinJ,t, :\lht'rl I{av
ariuII, 

S''''l l ~ lIl:'''I.- II. A. Kit-in. CIr4Iirm"'l : JII
~c l 'h Fn·._chi. Eric Culln. 

S' ... SlI ... WI'S- JOS. J. CUIn·II. Clu.iru14m : J"IIII 
I', Zt'tq:a, Jr .• Sam r.iuia, 

I( I.~':"'IKII-E . RlIllwui. Cltd ir"ulU. C. 1\, 
Schmhh. \\'. F. Villallme, t. .. uis t(UIIC'h'l'. 

l'I ·III .lnl\'-Frank Tralit-:lnli, (·hdl,.lIdll ; 
'I'lwma~ CIUIt' ... Hall '" NI· \'Y. Julin l.ar.t:II. 

'1"11\111: l 'II.\l' ln: l{trI.I:'~- I. . S. VaJ.:lli"CI, 
Clmirmml : Th" •. II , TU"llIe),. EIlJ,tt'IW J. 
VitlalUlIl·. 

JI OIlwsA r.-III·lIry ~Iudkr. l 'hdirmllll ; ';:ac
tanll \, idanu. Samu Arena. 

OIlI ;.\Sll. ... lL11S-\\'m. Culman. CI".l r llldll .
).:.1. \ 't'rmytt'l)' Ci, L'l ~larra. 

IT'S HERE • • • 

SEE IT OPERATE' 
•• • The Braibantl 

Macaroni Machine 
• , • mixing, kneading. 
and oxtruding in one 
continuous opera.tion. 

Como to tho Elmol 
oUice and ask to be 
driven to a commer
cial macaroni plant a 
few blocks away. No 
obUgation. of course. 
Find out lor YOUfllCllJ 

why tho Brai banti 
lowors tho cost and 
lpeeds production of 
suporior quality 
goods. 

The Charlel r. 
Elmel Engineering 
Works holds the ox
elusive United StateD 
and Canadian rights 
for the Braibanti Au
tomatic Macaroni Ma
chino. Automatic Dry
ing Equipment. and 
Automatic Fancy 
GOOM Machines 

C H A R L E SF. (M·ES tNqINEERING'WDRKS 

2'13 N. MORGAN ST e~ ... SINCE 1851 • • , 
• 
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Reports of Convention 
Committees 

The several Convention Committees 
having completed their respective as
signments, reported as follows: 

CredenUalJ CommiltH 
C. W. WoUe, CbcdnDllD 

Unless there is some occasion ror 
our report being made at this time, the 
Committee suggests that we await the 
complc:lion of registrations before re
porting. We are rt=ady at any time to 
consider any question which the con
vention may refer to us. (Report ap
proved.) 

Program C>mmlll .. 
Eo Boaaolll. Jr .. CbGlrmOD 

The printed programs prepared by 
the committee have been supplied all 
who registered. Additional copies are 
available at the registration booth. 
(Report apprQved.) 

; . 
Audillng CommlU •• 

A.. lm.ag Grcu', ClIcWmllD 

We have carefully studied the re
port or the audit made by WoUe & 
Co. of the accounts of the office of 
Secretary-Trea!.urer for the period 
ending May 31, 1939 and al)prove 
thereo£. Said audit report is made 
a part of our report. (Report ap
proved.) 

Banquet Committee 
Frcmk TraBclUltl, ClulinaClD 

The feast is ready. Table reserva
tions arc being made for our annual 
dinner..cJancc and entertainment in tlte 
Cocoanut G rove Room o f this hotel 
• t 7:30 P. M. Tuesday, June 27,1939. 
Can't give everyone a front scat but 
we will be fair if demands arc rea
sonable. A little help, some patience 
and we'll all have a good time. (Re
port approved.) 

Nomination Conunlttee 
JelOme L Male" ClIGlrmcia. 

After a careful survey of our mem
bership and a review of the elections 
held in accordance to our laws, we de
sire to place in nomination the fol
lowing representatives of member
farms for places on the 1939-1940 
Doard of Directors to govern the af
fairs of this Association: 

Onl)' one region elected its own Di
rector-No.3, Joseph J . Cuneo being 
its unanimous choice. For other Re
Gions and At-Large, we nominate: 
Hrgion No. I-G. D. DtlHouit G. D, Del' 

Rou i Co., I' ro\'ldrnce, It. I. 
I~rlfioll No. 2-Frank A. Zunino. The 'At-

. lantic Macaroni Co., LonK 
IIlallil CilY, N. Y. 
Co W. Wolfe, The Meg. 
Co .. Harrisburg. Pa. 
E. Ronzonl, )r.. Ronzoni 
Mac:aroni Co., LonK hland 
Cit)', N. Y. 

Rtaion No. ~Albf:rt Rantino, Mound 
Cit)' ~(at tronl Co.. 51. 
Loul., Mo. 

Region No. 6-/. H. Diuno,d, Gooch Food 
'roduct. Co., Uncoln, Ncbr. 

Region No. 7-E. De Rocco, San Diq:o 
Macaroni Mfg. Co .. San 
Dic,Ot Calif. 

nelion No.8-A. F. Burke. Gltlglione 
Macaroni Corp., Seattle, 
Wuh. 

AI-urge-Pcter J. Viviano, Kentucky Mae. 
aronl \.0., louisville, Ky. 
Albert Weiss, Wein Noodle 
Co" Otveland, O. 
C. D, Schmidt. Crucent 
Macaroni & Crackcr Co., 
Davenport, Ill. 
Loui, S. Vagnino. }o'ault 
Macaroni Co., St. Louis, 
Mo, 

Action: On presentation of the 
above nominations, the presiding 0(
fi:er, asked (or additional nominations 

I from the floor, None '" were offered 
and ' the above 51aft' of A'5oci~tion 
Directors was unanimously defied to 
serve for the 1939·19-10 (cnn . ' 

. ReporiOn 
Resolutions Committee 

'ellf J. Vlricmo. CbcdnDcur. 

We, your Commitlce on Convention 
Hesolutions, in addition to the various 
resolutions on policies anti decisions 
adopted at the various sessions, all of 
which are made part of this report , 
beg leave to recommend the adoption 
of the following resolutions of ap
preciation of courtesies aud services: 

Speak., 

WUEIiEAS, the Convention has wise
ly planned to have only one outside 
speaker, and, . 

\VItEJI~S, she addressed the Con
J vention so interestingly after careful 

study and preparation of her subject 
and particularly the place of Macaroni 
Products in the American dicl, there
fore, be it :' 

RF.soLVED, that we express to Ida 
Bailey Allen the collective thanks of 
the. assembled manufacturers and 
guests and that we assure her of our 
r«ob,milion of the helpfulness of her 
fine mC5S3ge. 

Th. MGc:u.roDi JOW1lDl 

WIIEJI~S. our Association owns 
and publishes the only Trade Maga
zine exclusively, both to the interest 
of the Macaroni Industry of America 
and it component members, and, 

WIIF.Il~!;. this pUblication ';s con
stantly leading a fight for the better
ment of the INDUSTRY and indi
vidual I.JUsiness, therefore, be it, 

RESOLVED, that ,we congratulate the 
management of this ·splendid official 
organ and commend the policies 
adopted by TilE MACARONI JOURNAl.. 

AppredatiOD 01 S.rric:: •• '01 Enc:utlye. 

(1) PrealdeDI Region No. 4-Frank Tnlic:anti
l 

Tl1lficand 
IIrol., Chlc.ago, II. 

. A. Irving Grass. I. J. Grall . 
Noodle Co .. Olicago, III • • cago 

proved the continuance of a paid ex
ecutiye in addition to promoting the 
enlarged program of activity, and 

WUEREAS. the Board of Directors 
acted wisely in keeping with the new 
policy of positive action by continuing 
the leader~hip of Mr. Lester S. Dame. 

WUEREAS. he has fulfilled the duties 
of his office with credit to himself and 
with benefits to the Asso..·iation · and 
Industry, therefore, be it 

RESOLVED, that we con,mend the 
splendid service and It':~dership of 
President Dame. . 

(2) ChcllrmClD 01 die &cud 

WU ERf'.AS, the Chainnan of the 
Board of Directors, Philip R~ Wine
brener, has served this organiUltion 
as earnestly and effectively throughout 
this year of unusual importance anti 
has ilbly represented the interests of 
the manufacturers who constitute the 
National Association, lherC£ore, be 
it, 

RESOLVF.D, that we extend to our 
Uoard Chainnan ou r unanimous 
thank~ and appreciation. 

(3) Secrelary-Treullre, 

WIIEREAS, our Secreta'ry-Treasu'rer, 
M. J. Donna is entering his twenty
farst )'ear as Association's executive 
and Editor of Tile MACARONI JOURN
AL, and 

WU EREAS, he has served the Asso
ciation diligently and manat:cd Til E 
MACARONI JOURNAL most satisfactory, 
performing all these duties to the best 
of his ability over a long periOl'I of 
years, therefore, be it, 

RESOu'ED, that we appreciate his 
services and commend his able 
handling of the many duties of his 
office. 

(t) Directo.r 01 B.wCU'Cb 

WIIEREAS, our Association has been 
ably n :presented at the Nation's 
Capitol by Washington representative, 
B. R. Jacobs, and 

WIIEREAS, lhe effective work of the 
Director of Research, n. R. Jacobs 
has been most benefacial in the Asso
ciation's effort to more properly cope 
with uprising falacies.of the Industry, 
and 

WUEREAS, this able service has been 
rendered to the Association more than 
a score of years, therefore, be it, 

RF.50LVED, that this Convention ex
tend to Dr. Jacobs its appreciation of 
his untiring efforts in the Industry's 
behalf, 

Th. No.tloDDJ Mo.c:arolll lulU"t. 

WIlf.R£AS, the National Macuoni 
Institute, an affiliate of the National 
A~socjation, is doin~ splendid service 
in ~ \Vorably publicizing Macaroni 
Products, and 

WIIEREAS, Institute Manager M. J . 
Donna has made a fine presentntion of 
the work accomplished dunng the past 
year allfl ~ h:o!f ".vhich ~ gm~rally con-

d. 
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STAR DIES 
WHY? 

Because the Following Results Are Assured 

SMOOTH PRODUCTS-LESS REPAIRING 
LESS PITTING LONGER LIFE 

THE STAR MACARONI DIES MFG, CO, 
57 Grand Street New York, N. Y. 

Carton Packaging Savings 
Today Are 
Tomorrow's Pro/its 

SET UP 1'011' mlurOll1 I .. d ' ... . 
_"tid u.I .. ", wlih Ihl' full,. 11110. 
mlde PETERS SENIOR CAR. 
TON FOR'UNO AND LININO 
NAClltN E I' .pltda of JG.'a 
Clrtonl pn mlllllil. Por p.octlle· 
lion. "I In.4C Ullonl ptr mlnult 

!:,}~:III~I' . J.V'~~I?R Model 'Qlllp: 

CLOSE 70U. mau.onl and '1'" 
11'11111 unonl .. hll Ih ll 'uU, 1,,10. 
mille PETERS SE NIOR CAR. 
TON FOLDINO AND CLOSING 
.. "CUIME I' Ipuda 01 J(l.60 nf. 
IGIII ptr mlnUlt. JUNIOR Wodt1 

;3~g~t.~~o!!,op,~'~\!':1~t. 10 clOie 

5111<1 III IImplu 01 1.011. UrlOnl Dr ad,III Ih,l. Iliu W ... I11 ... piliud 
10 ncommuu! muh nn to ILiIt ,OU, .I<tlll,.mlli li. . 

PETERS MACHINERY CO. 
4700 Ravclllwooll Ave. ..'-_ _ . Chicago, III. 

. To Our Customers, Present and Prospedive 

We have received 
no end of compli. 
ments on the UNI. 
FORMI'lY of our 

product. 

The reason lies in 
the fact we ONLY 

make a No.1 
Semolina, 

EASTERN SEMOLINA MP.LLS, INC. 
Colburn S, Foulds, President 

Executive Office, 220 West 42nd Street New York, New York 
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sidcrcd a mast~r(ul report from every 
ang1c, therefore, be it 

HESOLvt:u, that the work of the 
NATIONAL MACAWONI hSTITUTY. be 
commendl'tl and continued, and be it 
(urlher 

Ih:SOL\,y.n, that the efforts uf Man· 
ager Donna in promoting this splendid 
and necessary service he :Ipprovl'tl and 
that our true appreciation he shown hy 
fully and liberally supporting it (man
einll), and cooperatively. 

(Resolutions unanimously adopled), 

Report of Committee on 
Return G .. .::!:: 
And Spoilage 

J. It Diamond. Cbairmall 

A conservative estimate of the dam
age on account of weevils and inh:sta
lion is two-thin!! of one per cent 
which would mean a cost to the Mac
aroni Industry of well over $.100,000 
per year. 

There is not only the monetary loss 
to he considered but also the dissatis
fied customer, friction bdwCi!n manu
facturenl and customers on account of 
returned products and also the effect 
on the consumer when she purchases 
a package containing weevils. Also, 
there is the matter of comlemnation 
proceedings which gives a manufac-

Whal User Saysl 

turer and his brand very unfavorable 
puhlicity when infested products are 
pickt.·d up by the Department of Agri
culture. 

The causes of infestation are many. 
Primarily, flour and Macaroni prod
ucts are high protein products which 
in itself makes them prone to trouble 
as weevils and moths thrive on high 
Ilrotein products. Other causes are: 

I. Uncleaned empty bags. 
2. Lack of cleanliness such ns flour 

dust in floor cracks. 
3. Flour in elevator hoots. 
4. Macaroni on the floors of dryers. 
5. Keeping finished and packed 

macaroni products in manufacturers', 
jobbers' and retailers' stocks too long. 

This Committte makes the follo ..... -
ing recommendalions (or infestation 
l'ontrol :lIId CUlling down this tremen-
dous loss: . 

L All (actories should be kept as 
clean as possible hy vacuum control 
and thorough sweeping. 

2. Portions of the plant should be 
sprayed or gassed weekly. This is 
particularl)' true of all !lour stock, 
rlour hanl!ling equipment, the dryers, 
and finished stock. • 

3. All plants should have a 
thorou~h fumib"ntion at least once a 
year, the early part of July being 
recommendet.l for this pUfJ)()se. 

4. All liroducts shOUld he cooed 

CUT COSTS 
3 WAYS WITH A 
UEUEB'S BAU. IIEAIllHG 

~o'::J~ ;~:I~~t • .."";:h~· t!'i~:t :!~ :::::.- p:~flt.~" ,:::r.I!":nuJa":~t.·,i! 
lD.nu lor d.ullli .lIlllt plillt .. d IU ."hl"..,.,. 
LaRo ... hurolll COlllp'"r, Broo\I,., H. Y .. II,... "It II.,.' ,.pll,.. 
'or .. I ,"d dOH • ,..1 £IuIII,,_ Sot.." 
Wrltl lod.)' lor III. ul.lo_. Un of \INn ... d ~ trla1 oll'er. 

BREUER ELECTRIC MFG. COMPANY 
5076 N. Rauuwood AnDU •• ChtC1:lgo, DllDOUJ 

with respect to the date when the 
Jiroducis are packed. These codes 
should be plact."<1 on the invoices ami 
the wholesale customer advisctl as lu 
the meaning or the: code. This will 
enahle each customer to see that his 
warehousemen dispose or all old stock 
first. 

5. Bulk Macaroni Products and 
Private label package goods should he 
guaranteed (or not over ninety da)'s. 

6- All iuvoices should be stamped 
or printed with the request that old 
merchandise be moved and out of 
stock first . 

7. The association should infoml 
customers through the various trade 
journals that it is important to see that 
their stocks are properly turned and 
accorded adequate protection while in 
their warehouses. 

8. The wholesale customer should 
also be rt.'quested to stock Macaroni 
Products with canned goods rather 
than with olht'r cereal products as in
festalion spreads rapidl)' from one 
cereal to another. 

The Committee Is indehted to Mr. 
Martin Marks of the Midland Chem
ical Laboratories, Dubuque, Iowa, for 
his cooperative suggestions in the 
above report. Also to Mr. WolCe, Mr. 
Mueller, Mr. Freschi, and Mr. Cuneo. 
(Report approved.) 

Convention Committees 
(Appoinled U)' Chairman Wincbrmer 

During The Opening Stnion.) 

CIEtlt:~nALS 

C. W. \\'01(', ClulirmlJII 
Frank Traficanli 
uluis S. VaKnino 
D. ,\. Kldn 

J>lor.lAIoC 
E. i{onloni t Jr .. Cbir~lIJt1 
UOI1 Colopltlro 
Jerome ' I. ~Iai('f 
S:r.nto Garofolo 

AOUItINI; 

A. In'ing Gran, C/WJi,rtllJlI 
J . H. Luthring 
John 1'. Ztrega, Jr. 

IIANQut:T 
Fr3nk Trafieanti, ChOI'rnlfJtl 
A, In'inK Gran 
Allltrt S. Wdn 

NowlHAnHli 
Jtromt I. ~Iait r. Chlll"lIIon 
A, IninK Gran 
Jose(lh Frnehi 
C II. Schmidl 
J-: l{ollloni, Jr. 
V. Giani 
Thomas Cuneo 

i{tsOLU110H!I 
Ptttr J. Vi\'ianu, Chairmull 
E. Conic 
Wm. Artlla 
Robl. L. Co"' ... n 
Alfftdo i{oui 

l{oUIINl'.l1 Goo\l5 AND SI'UII.AI;e 

I. H. Di.1.mond, CII.I;"'"JtI 
~rallk I'tpc 

louis i{oneae(' 
I'tltr VI~ino 
Ferdinand Matura 
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Pennsylvanian Made 
Vice President 

THE 

Joseph J. Cuneo, popular manu· 
racturer in Westem Pennsylvania, 
was unanimously elected to the office 
of Vice President of the National 

JOSEPH J. CUNEO 

Macaroni ~lanu(acturers Association 
at the New York COllvention in June. 

Vice President Cunco is the ac
Ih'e extcuti,·c o( La Premiala Maca
roni Corporation, Conncllsville, Pa ., 
and has sef\'etl on the Board of Oi· 
rrctors of the National Association 
(or a number of ye.1.r.t. 

He is aetivc alld aggressh'e, well 
and fa,'orably known IlOt only in the 
region whi.:h he represents, but to 
1Il0st mar,u{acturer.t in the country. 
Modest o r nature and quite b:t.shful, 
Joe is lhe Association's most eligible 
Imcllelor. 

He has pledged active support or 
the National Associ:t.tion's new I)ro· 
gram as sponsored by the organiza
tion's nl!w President, J. Harry Dia
mond, or Lincoln, Nebraska. 

G. G. Hoskitw Resigns 
Mr. Glenn G. Hoskins, one of the 

best known mrn in the macaroni in
dustry a nd a fl.1.st president of the 
N:t.tional Macaroni A'fanufacturers 
Association, has announced his recent 
resi/.,.nation as vice president of The 
Foulds Millillff Company, Liberlyville, 
Illinois, a poSition which he has held 
for several years. To his friends 
at the recent New York convention , 
where Mr, Hoskins was general chair
lIIan of the important cOll1mittee on 
the Future Activities of the National 
Association, and to many others who 
Wro!e him since the announcement 
was made, he stated that his (ulure 
plans arc quite indefinite. 

Mr. Hoskins joined The Foulds 
Milling Camrany shortly after the 
C9mpletion a his college career and 
later served as production' supcrin
tmd.ent before taking on the vice 
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Notel 
Tb. arUel. on "QuanUlaU.,. Math. 

oda (Of EYCllllaUng lb. QuolUy 01 

Macaroni Producta" by D. 5. Binning. 
ton, H. Johannaon and W. F. Gadd ... 
which wal bagun In lba Jlln. luu • • 
will b. cOIlUnll.d In lb. Augult lao 
IU.. 5pac. will not pan:QU Oil In. 
Italbnalll In Ihtl lull •• 

presidential dUlies severa l years agl). 
He made exhaustive siudies of maca
roni making and selling and is the 
author or se \'eral scientific articles 011 
macaroni dryillg. 

He represenled his firm at lIIallY 
meetings of the National Association 
and se rved 111311), years on its Board 

of DirCl·lnn. In 19.13 he was unani
mously elecled as Ihe Presidenl of 
NMMA. a Ilosition which he ahh' 
ftlled until he was chosen to lead tile 
industry lIlIller the ~lacarolli Colic 
as Chairman of Ihe i\lacarnlli Cmlc 
Authoril), created under Ihe Nf{A. 

lie Will cOlllinm' 10 reside at Lih. 
crl)'\'ille, Illinois, pt.'luling the need 
fur II change that (uture bu si ness 
cunnections ilia), necessilate, His 
mati)' friends wish hill! success in 
whate,'cr husi ness he may he associ
alet!. 

Th~ crnJllo)'e who frCfluelitly has 
OCC:l.SIUIt III sa)': "Surry, I lIIisumlcr
slonti you", IIII/.{hi more hOllesll), sa)': 
"Surry, l unl)' half lislcncll." 

Wc mi~htlry hcing a lillIe Icss sure 
of being righl and a lillie more l·on. 
('erued ahollt being right. 

Flour and Semolina Production-June 1939 
I'rtlimillar), !lroduction figuru, a~ rellOrltd 10 TIll Nurtllll'ol,'''' Millrr 1.1)' mills rr!lre. 

st'llling bO% u the naliun's tolal ftuur uuljlul, imlicatc Ihal :IollUut J,7.w.OOO murc Ibis 
whut IIonr wrrt productd chi, crop l"Ur than lasl. Thtsr mills rellOrtctl ill aKgregate ;, 
lul:lol Ilrodueliull u( 68,5JI.(xx) hl.lls (or the Cnlp yt"ol r t'llIlillK june JO, eom{l:r.red with M _ 
792,000 Iht prt\' iIlU5 year. The SoutllWut ami Sn'lIhl':ut Ilrfl~lucillK 5cctill115 wtrt OIl;' 
Ilarrnll)' 3Iol'~ in rt(lOninl{ de1:rusu in p'rutiuclioll I.a rr.:est intrCiur was rtllislue.1 by 
tht mill' in tht Celllr:a1 W('sl. Tht I'aelfic Coasl mills also Kainr tl ahout 1,565,000 MIls. 
Nurthwest \lrOlluctilill illcrtasrll about 5SO,(XX) blois, an.1 Ihe nullaln uUlllul, aboUI 491 ,-HO 
bill,. I)elai ~ IIf Ilrclilllinarr. ulimalcs ma)' be fUlllul ill :r.n areUmllaTl)"iIlK lablt. 

ProduClion ror Iht \11 0111 1 of June b)' tht samt mills antllullted to 5.51:18.87K bLls, Will' 
I':lft ll 10 S,6J6,655 Ihe j"t\'iuUI monlh, 5,381.976 tht samt /lIun:!! last I"car, 5.250,787 Iwo 
)·t:r.u ago and 5.249,07 Ihree )·t3U aRO. Suulilwutern mill ' rellOrlCI tile 11111), incn:asc 
m'er thr ptt\'iulIl "nlOnth-I,099,290 MIls. 

All othtr prodllcin, St'etions rt(lOrltd tleer('alCJ fur the 1II0nth of )lInr 1K·luw whal Ihey 
prutlucttl in ~la)'-Norlhwul 36,J.JO bllb, Buffalo t t,l:lOO. caUtrn ~h\'i,iun flf Iht Ctlliral 
WUI 6H,7!!.5, wesleOi dh'ision 10,920. SUllthraSl II,JI5, 011111 Pacific C .. asl 7,K20 1,111:'1. 
Flillowing is a tailit which show, the mnlllh'5 liroducliun ill delail : 

TollIl MoDlhly Flour ProdueUOIl 
OlllllU t rtporttd 10 Tilt No"hu.'tsltnl .lfilltr, in barrd~. :1)' lI1i11~ relllrsclltillg 61""'" (If 

Ihc tutal I!our IlroducliulI of Ihe Unittd Slatu: 

June, 19J9 
l'tr\'iOlIi '---)llIll--" 
mllnlh 19j9 19J7 1936 

Northwesl ...... , ....... ..... ...... t,15O.578 
Soulhwesl ... ........ , ........ ,..... 2,030.510 
Buffalo ............... , ..... . ,..... 8-17.6ZI 

t ,I86,918 1.191,965 1.036.262 1,421.071( 
1,9JI,218 2,llWlW 2,tKI,z..""O 1,I'J3,2J2 

/l59.51J ~,56J Boi7,5KJ IHJ,5J(1 
~.R» .)00,401 20).1119 272,CJ..IZ 
267,J67 25O,OD 217,.JbIi 2.19,240 

Ctntral Wt51-Easlern Di~' . ...... ,. 412.0...'0 
Wutun "iv. . .. .. .. ........... 256 ..... 7 

14J.Z7l1 JIH,lIK lb5,zwJ 263,(02Z 
7(17,559 J97.2J9 J9J,14(1 J6I,7tH 

SOlllhwnl .. , ............ , ... .. ... .. IJI,960 
Pacific Cunt ................ ,.,.. 759,742 

Totals ... , ........ •. ... . ... " ... 5,SXI!.818 5,(.J(1.655 5.JIH.97(, 5.250,787 .i..?-l9,1174 

WfI,k1y Flour ProdueUaD 
I're\" illl\ ~ 

Jul!, I. 19JC) week 
NorthwtSI ........ ,............ .. ... b'/J.612 lJ6,5ZJ 
Soulh\l'e.it ....... , .. " .. " ...... ,... -184,621 ·I7(I,+H 
lll1fIato ........... . .... .. ..... . .... 1K2,465 IK7.771 
Ct'fllral W('sl-Easltrn Ui\· .•.•.... , '79,510 9IJ,976 

Westtrn Div ... , ... ,....... . ... 72.'279 56,102 
Southust .... . ...... . " .... ,....... 2J.791 lit,JM 
Pacifit Coast .... .. ....... "....... ltH.6&I 171.741 

)ul)' 2, 
19l1! 

269,4% 
49J'(17.1 
2OO.(i}H 
71.119 
(D,H9 
c.9.{{)11 

100.0-19 

)111)' J, 
19.17 

2-1O,nU 
5JI,2(1Z 
199,IUI 
55.1(711 
5(1.520 
52,1.J.I 
7(1,,151 

)uly 4. 
19J(, 

275.1':l U 
-I52,9-k"1 
IHO.971 
(.(,.5(11. 
h1.2K-1 
()I,~J 

71.5% 

Tol:als ......................... I,JIO,96K l,l55,9Z1 I,Z7J.7~ 1 .zo5.~ 1,171 .tl511 
'Several mills Ilown fllr fumiljatiun. 

CtIIl"ycar 11I1 "lul"lill1l 
..----I'(,(Ct·lIla)(1: IIf aetil"il)----. .---jlll), 1 tu----, 

jul)'I, Prn'iuu5 )ulyZ, jul)'J, Jllly4, jUIIC,YI. JUlldn. 
19J9 week 1938 19J7 19J(, 19J9 19.111 

Notlhwcsi .............. 4J J5 41 37 40 14,!!,(I.!, I6X Il25!.J72' 
Southwnl . ...•... . ..... 71 70 70 7J (.u l "l.fI52,8 1-1 Z4.7U1.211 
Iluffalo ....•.•......... 61 W &M 67 61 1tJ,-HI),8..;J 1).9511.415 
Cwhal Wrsl-

F..aftttn I>h'. ••.••..• t/J 
Wuttrn Di\·. ...... 61 

SOlllhea31 .. :. . ......... 48 
Pacific Coast ...... ,.,. 82 

S9 ,~ 41 Sf. 5.7Zl,0I4 J,5K5,Sl7 
41< <Z J2 J9 JAOI.759 J.JI~4.1Q 
SO "" SJ W 2.727.JJ7 J.7Ci,,495 
7. M '9 '" 1I.774.78X 5,21'J,K-15 

Totals ........ . .•.. 61 17 511 II " 14~JO.7JJ fH.79Z.lOl 
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Invent Mechanical 
Spreader 
The ConaoUdal,d Maccuonl Machine 

Corporation DemoD.ltrated ill N,. Macaroni-Spogh.tti Prea 
with an AUac:hmont That Sa.... Tune. MateriaL 

Labor and Cost 

The pr0r.er spreading of the mac
aroni-nood e strands on sticks or C3!lCS 

for drying is "?t, only ~ most tcchmc~1 
operation requiring skill and expert
ence, but it is one of the most c~~tly 
since good spreaders arc r:lrItlc~. 
Huping to hring about greater unt
(ormity, hence better quality products, 
and reducing the cost of thiS «,lpera
lioll, the engineers <?( the Con~'hd~ted 
Macaroni Mac h·t n e Corpuratlon. 
Brooklyn. N. Y .• , have ,for years b~cn 
working on an II1vention of an Im
proved press that would 110t only form 
the dough hut automatically place the 

. dough strands on sticks without the 
aid of the human hand. 

The announc~m~nt of t11::1 new in
vention in the June 15, 1939 issue of 
Tilt: :MACAiONI JOUItN:\L ~tt.ractcd 
practically every convenllon .vlsltor to 
witness an actual demonstratIOn al th~ 
plant of The Dc: Marti~i Macaro~i 
Company where lh~ workmg modd 15 
in ·dailyoperation. Conrad Ambrette, 
president of the fi"!, that. holds all 
pat~nl rig~ts to t~e mvcntlon, James 
Cevasco, vice president, N. J.: Ca~aJt
naro, treasurer, Joseph Del~ranclscl, 
Secretary, Paul and Loui~ Ambrette, 
salesmen, were busy. dUfing conven
tion week demonstraltng the new nm
chine. 

The new "spreading device" i!\ cap
able of heing nttached to any modem 
hydraulic Ilress. With the attachment, 
the new press is a radical dep~rlure 
(rom any other press n~w used In the 
macaroni industry. With the excep
tiun of the filling of the cylinder o( the 
press, which must be perlorR)ed. man
ually it is entirely automat,,: ITl ac
tioll.' tn explaining. its . features 
Treasurer CavabFJIaro POlllt~ 10 the .fol
lowing attribut~s of the new invenllun: 

"As you are no doubt aw~re, there 
is ,\ large numher of h)tllrnuhc llresses 
in usc in the United States. There
fore , illlicsigning the sprc~der we con
silierc.'tl this fact very seflously as we 
fcll that there nrc mallY concems who 
lire fer to l'(luill their Ilcdertl), good 
presses wilh the spreader attachment 
r;lther than ~o to the big expense. of 
purchasing ncw equipment. Making 
the necessa ry alteration to include our 
IICW invclltion is not a COSily ant!· 1t 
involves the tcmporary dismantlin~ of 
a press, shipment to our factory where 
necessary alterations are made and 
the spreader :atachc.-d, and the rctum 
of the mrtchine (or reinstallation, a 
practkally new press in every detail. 

"The princip.l1 advantages derived 
(rom the use o( the spreading devic~ 
0\1'1.', among others. as (ollowa: 

"/lIrrrasrd ProJuctioll. Oy using 
this spreading attachment the produc
tion of a pr~ss can be increased as 
much as 20 lICr cent. 

HJdtoWJe Pr ... wUb AulolDode Spr.od., 

"Qlla/ity. Due to the intermitlent 
extruding action, the quality of the 
proouct is greatly improvw and is 
superior to that proouced on any other 
type o( press. Its appearance is also 
greatly enhanced. , 

"Sovirtg. Dec:ause of the autbmatic 
control o( the extrusion of the dough 
strands, the waste (rom the: trimmings 
are reducc.-d so that it is 7S per cent 
Jess than where the strands 3.re spread 
by hand. Naturally any dough that 
does not go into the wad~ .bo.~ go~s on 
the sticks. Therefor~, With the 5.W· 
ings realized at this point together 
with the increaset1 speed at which the 
machine can he operated. the r~sult 
is a large increase in production with 
a minimum of waste_ 

"Durability. Inasmuch as all' the 
movements are hydraulic and there 
are very few moving parts, the life of 
the improved machine is practically 
unlimited. '" . 

"Labor. Since spreading is done 
mech:mically no expert lahor is re
quired. An)' one of average intdli
gence and ability can operate the 
spreader as all the movc:ments with the 
exception of the loading of the idle 
cylinder are automatic and continuous. 
All controls are either hydraulic or 
clectrical and (unction automatically. 
All I),uts are easily aCf.essible and 
readilv cleaned. One operator can 
supervise the operation of several of 
these presses, thus effecting great s,w-
inK in lahar." " . 

The many visitors were highly im
pressed with the siml)licity and Ole 

dependability orthe new spreading at· 
tachment. While in th~ plant they 
were also invited to see another new 
press in operation. It is a continuous 
press for long and short cut pa!lles of 
Italian make and design. The Con
solidated Macaroni Machine Corpora
tion has had 30 years o( experience in 
desibFJIing and constructing modern 
alimentary paste machinery, climaxed 
by the invention o( the spreader de
vice. 

Knowing Your 
Competitor's Proposition 

The sales manager in your homc of
fice may be and probably is a very 
smart (ellow. He may be giving you, 
the 5.1lesman, a pretty complet~ pic
ture of the proposition you a~c ex
pected 10 present. And yet he may 
miss a trick now and then. He may 
not think o( all the reasons for tak
ing up such a proposition as yours. 

The advertisements of competitors 
may bring out selling points your own 
eompan)"s advertising overlooks. 

New things are constantly coming 
into the field, by no . means alt of 
them brought out by 'your company, 
You need to study competitors' adver
tisements to know those things, 

When a 5.1lesman can walk into a 
customer's office and mcet that man'l' 
questions about competitors' products 
with intelligent replies, he can expCt:! 
to win a hearing (or what he has to 
sa:' about his own products. 

The salesman who knows no marc 
about a competitor's proposition thall 
he is told by customers he meets, 
often gets inaccurate and unreliable 
versions o( the (acts. He is easily 
tripped by catechising prospects. 

The WIse: seller is, to some extent 
at least, a' student seller. He must be 
i( he is to know as much as a seller 
ought to know. Duyc'rs ar~ increas
ingly insistent in their demands for 
knowledge about what they contem
plate buying. Ther~ may have bee!1 
times when a seller's market made II 
possible to sell enough without know
mg much about what was being sold. 
save for pric~s and tenns. Today it 
is not like that. The seller must know 
all about what he himself is offerillJ: 
and he must have all the information 
he can get about what competitors arc 
offering. '. 

The salesman needs (ull knowledge 
of the Jlropositions being offered !,is 
prospects by those. who are (ompetlllg 
with him (or their business. 
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qu ALITY SEMOLINA 

DURAMBER 
NO.1 SEMOLINA 

• • • 

SPECIAL 
GRANULAR 

AM.BER MILLING (:0. 
E%clu.'tle Ourl'", Miller. 

J. 1'. DinK ..... '. p"tU,,,, !llioncopolis Eo J. TIIOIIU 
Ylu P,,,. 6- Gn" JI". 

• • 

CI~L~?:~~~~D ~~~~ 
Investigate 

this 
PETERS 

CEllOPHANE 
SHEETING 

AND 
STACKING 
MACHINE 

and save 
10-25% 

0/ cost 
Pllrchlll )lour "Ullphl." Irl rol11 
Irlil CUI to lIulnll un Ihutl irllm 
t .. to t." -tde • Jto 10 n ot 1001 
all ,hi, I"n, IUIomilic machlne. 

~o~-: S~:k~~C~:I~I; ~ ~!l;~{rcd:("'M:chi':::i:IJ~~:, 
Iblr. opnltn 'rom rlHltlc lI.hI -odu Ind u· 

::~etl::I~IC '~'~(rr :: .. ~~~~r:; al!;nl.:!lt.i ~:d~!d: 
A,,, ". to und 'au " .... plrlr Inlormillon. h.1I1 be I plrll"rr to 
promptly do 10 without obU.ldon, 

PETERS MACHINERY CO. 
4100 RaveillwoOlI Ave. Cilicago. III 

John J. Cavagnaro 
Engineers 

and Machinists 

Harrison. N. J. U. S. A. 

Specialty of 

~acaroni~achinery 
Since 1881 

Presses 
Kncnders 

Mixers 
Cutters 

Broke. 
Mould Clelulers 

Mould. 
1111 SI=<1 Up To LarllClt In U,. 

255-57 Center St. 
N. Y. Office and Shop N ... York Cit;)' 
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Macaroni - Noodles 
Trade Mark Bureau 

Patents and Trade. Marks 
A monthly review of patents graMt

ed on macaroni machinery, of applica
tions (or and rc~:;strations of macaroni 
trade marks applying to macaroni 
products. In June 1939 the (ollowing 
were reported by Ih.: U. S. Patent 
Office: 

Patents granted-none. 

TllADE MARKS REGISTERED 
The trade marks affecting macaroni 

products or raw materials registered 
were as follows: 

"Cr.amaronl'· . 
The trade mark of E. L. Kaffer, 

doing business as Q Company, Joliet, 
lit, was re~isttred (or use on maca
roni. Apphcation was filled February· 
9, 1939. published by the Patent Office 
April 4. 1939 and in .he May IS, 1939 
issue of TUE MACARONI JOURNAL. 
Owner claims use since 1907. The 
trade name is in large black-outlined 
.ype. 

TllADE MARKS APPIJED FOR 
Four applications (or rtgistration 

of macaroni trade marks wtre made 

in June, 1939 and published in the 
Patent Office Gazette to permit ob· 
jections thereto . within 30 day,. 'o f 
publication. 

Italian MaId. 
The trade mark ' of William 

Amtrise, also doing business as Hazle· 
ton Macaroni Co., Hazleton, Pa., ror 
use on macaroni Ilnd other groceries. 
Application was filed November I, 
1938, and published June 6, 1939. ' 
Owner claims usc since February, 
1918. The trade name is in heavy 
type above a circular framed picture 
of an Italian Maiden. 

R.d Ray 
The private brand trade mark or 

Karasik Drcs. Co., Chicago, 111., for 
use on spaghetti and other canned 
foods. Application was filed March 
7, 1939, and published June 13, 1939. 
Owner claims use since January 21', 
1936., The trade mark is in largt 
shaded type. , . 

Flor Di Pca'qUCI 
The trade mark of D Filippone & 

Co., Inc., Passdc, N. J. for use on 
macaroni. Application wa, tiled April 
8, 1939, and published June 13, 1939. 

roni machine and a clear explanation 
of it, operation was distributed at the 
convention by o,arles F. Elmes of 
the Charlts F. Elmes Engineering 
Works, Chica~o, Illinois, tOlfether 
with personal Invitations to viSIt the 
factory or to see the actual machine 
in operation in plants in the New York 
Area. , • 

This new. machine that has been in
. stalled in many of ' the leading plants 
in this country 'and in Europe, com
bines the mixing, kneading and e,,
truding process into one fully auto
matic operat:on. The Charles F. 
Elmes Engineering Works of Chicago. 
holds the exclusive United States and 
Canadian rights ' for the Draibanti 
Automatic Macaroni machine, the 
Automatic Drying Equipment and the 

I Aut~matic Fancy Goods machines. 

Owner claims use since AprilS, 1939." 'j .: . f ; -. .' .. _" : ) I , 
The trade name is wrille'l in black .' 'It has often bien said, and -in this 
lettering. column, too, that accidents do not hap-

SUDheam pen-they are caused. 

The 'private brand trade mark of 
Austin, Nichols & Co., Incorporated, 
Brooklyn, N. Y., for use on canned 
spaghetti, alimentary paste products
namely, spaghetti, macaroni, noodles, 
vermicelli, tiny egg noodles, alphabets, 
elbow spaghetti, elbow macaroni and 
spaghetti sauce' as well as other groc
eries. Application was filed Novem· 
ber 19, 1938, and published June 20, 
1939. Owner claims use since April 
30, 1890. The trade mark consists of 
the name in heavy type. 

Keen Interest in 
Braibanti Machine 

Literature showing the latest type 
oC the Draibanti Automatic Maca· 

The cause of any particular accident 
may be attributed to a careless driver 
or pedestrian, to a deCect in the high
way, to a mechanical defect, to hazard· 
ous weather conditions, or to a com· 
bination of a number of these factors. 

Yearly statistics, as prepared by all 
slates and bureaus, indicate that the 
human clement is the outstanding 
cause. The driver of the automobile 
is usually responsible for the accident. 
According to the statistics given in 
recent years, two out of every three 
accidents involve mistakes by drivers. 
Excessive speed, driving on the wrong 
side of the road, disregard of traffic 
signals, and other cartless habits have 
contributed to the high frequency of 
accidents. . . 

We are to blame-not the machint. 

A MA TTII OF VALUE 
01 a,u"U" Cl vooi dJ •• rllpoulbl, cuu:I uaeoDdJUOClClUr VUCU'ClIII .. d. llluat DHda b. prlud at Ildl ao IIIUCh. II ca.taDol b • .otd 
lor I.... . 
B •• pouibt. IIIOCoron.i mClllulo.etuJ.,.. bn cuu:I .Hld.at hi lb. IIIIlDClv.m.at ot lb,lr buala .... r.olb. lb1a ClAd ProDI l:Ir pUlcboalav 
lb,it dI .. CUld r.po.Ir WGlIl Iroau 

F. MALDARI & BROS., INC. 

178·180 Grand Street New York. New York 

U Aloleer. oj Macaron' Dla Since 
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Bridal Couple 
at Banquet 

.Th~ annual ~.3pquct a'1d entertain
ment in the Cocoanut Grove of The ' 
Park Central, New York City, the eve-

ning of June 27, 1939, which brought 
to a fitting close a very successful con
\'ention of the macaroni-noodle man
ufacturers also brought to its end a 
lovely honeymoon trip of Mr. and 
:\irs. John Amato. To the tune of a 
wtdding march plal'ed b)' the orches
IU, the young coup e took their places 
at a lable tastily decorated with the 
bride's favorite flowers and especially 
restfved for her parents and relatives. 

Mrs. Amato was Miss Josephine 
Surico bC£are her marriage on June 3. 
She is the daughter or Mr. and Mrs. 
C. Surico of Drooklyn. Her father, 
C. Sui-ico, is President and General 
Manager of Cleonont Machine Com
p.-my, of which the bride is Treasurer. 
The groom is in charge o r the firm's 
office. ' 

Following the wooding ceremony on 

June J, and a rcctJltion at Hotel Bas· 
strt, Brooklyn, the yuung couple left 
on a tour of the United States and 
Canada, returning in time to attellil 
the macaroni convention and hanquet. 
Mr. and Mrs. Amatn will he at home 

to their man}' frienti :; in Brooklyn 
after August 1. 

---
Sanucori Firm 
Incorporated 

The firm of Sanacori & Co. that 
has been operating a macaroni mantl
facturing plant at 121 Himrod St.. 
Brooklyn, N. Y., for a number of 
years, was given articles of incor
porntiun 1.Iy Ihe propcr officials IIf 
New York Slate. accllnlin~ to an an
nouncelllent, lune 26, 19-'9. 

Hepresentilig: the finn in the acliull 
was Sylvester II. Sinacore (If 66 
Court Street, Bmnkh'u. 

The fiml is capitalizl.'tl at $100,000. 
G. Sanacori is the proprietor of the 
incorporated finn. 

Death 01 
Charles R, Jones 

Mr. Charles R. Jones, for many 
years closely associal ':d with thc 
])omino Macaroni Cr !l1.any. Inc .. Ilf 
Springfield, Mo., diell May 11, 19.W, 
JII health had forced him to resi/.,'ll 
as Vice President and General ~Ian ... -
ger of the finn in January. 1938. 
The deceased was well known in the 
Mac ... roni Industry, ha\'ing frequenlly 
represented his firm at meetings and 
conventions o( the trade and National 
~Iacaroni Manufacturers Associatiun, 

Mr. Charles R )ones was bom in 
Springfield, Mo., III 1871. He was 
the son of the late F. S. Jones and 
Sarah Hacke), Junes. Hi s J.!raml
father was Cllinnel Joseph Jones , 
who was a "ir~inian allfl later a resi
dent of Tennessee hefore guin~ In 
Springfield in 1837, 

Survi\'Ors arc his widow. Mnf)' 
Alice J unes; twu sons, I{ohert Lc ... \,
itt ami Charles F. Jones: also mle 
J.:r.tnds()l1, Phillip :\Il'ier Junes. 

Notional Cereal 
Product. Loborotorle. 

B.alcunl.n B. Jacobi. Dlr,ctor 

Consulting and analytical 
chomlst, specializing ' In aU 
matters involving the exam
Ination, production and la
beling 01 Macaroni and 
Noodle Products. 

L.borllor,-No. '0 Prall' St.. Drool!!,,,. N. Y. 

OIliCI_V,~ ~o~:·i~. C:~t~. ~.~~~hl!!'tO~ 
P. c. 

Broa,I,,, 'Phon" 
CUmblllll14 6.U4t 
TRI'"lle S.IU4 

"CHEESE" 
The manui~.; . ne and distribution of 
italian typo oi hooso II our bu~lnGu . 

GRATED CHEtSE 1:1 our specially. 

Aro you u~' .• lg. or planning to ule. 
grotod cheelle In ono way or another 
In your productll? II you oro. you owo 
It 10 youraell 10 wrlto 10 out hood
quotlou. Vlo may hayo Informallo;,\ 
which would Intoreat you. 

Ouo.llly ond prlco will moot your roo 
quitoments. 

STEU.A CHEESE CO. 

851 W .. I Randolph SL Chlca'jlo. 111. 

- Macaroni Boxes of Wood Our Specialty -
KANSAS l:IT'Y SnOOK & MANUFAl:TURING l:0. 

Wilson. Arkan"as 
Sales "'gene-A.. R. Shearnn. Marked Tree. Arkansa" 

,. 
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Macaroni Imports 
and Exports 

The Monthly Summary of Foreign 
Commerce, published by the llurC!au of 
Foreign and Domestic Commerce, fur 
April, 1939, shows a decided decrease 
in the foreign exchange of macaroni 
products. 

Imports 

During the month of April , 1939, 
the imports decrease to almost half 
the imports of the previous month. 
April imports were only 67,718 pounds 
worth $6,164 as com,Jared with lhe 
March which totaled 114,032 pounds 
valuc..-d at $11,525. 

The first lour months 01 1939 
shows a total importation of 292,142 
pOl1IHIs wurth $28,159, 

Exports 

Macaroni exports for April, 1939, 
amounted to 252,258 pounds worth 
$19,093. The decrease IS shown when 
coltlparc..-d with the March, 1939, fig
ures of 303,454 pounds with a value 
of $23,586. 
Th~ total exports (or the first f\.lur 

months of 1939 were 1,045,159 pounds 
worth $80,924. 

" 

. : nelow is listed the foreign countries 
to which Ihis food stuff was exported 
during the month of April, 1939,·.:md 
the quantities shipped to each : 

CflNttlnl'l i'OllntU · 
Ndhtrlamb •..• . , .. ••..• .. ••... .• • • . 7,625 
United Kin,dom . •.•. . •• .. • •. ••.•• . JJ8 
Canada ..•. . .•.•. •.•• •. •• . ••• . •• . • • 76,978 
IIritish Honduul ... ...... . . . . . .... 4-47 
COlta Rica • •••• •••••• ••• •• ••• •••• • 2,1Q.I 
Guatemala •• • , . . .... . . ... . . . . . .. . .. 516 
lIondruou . •. •. •• . . . •••• ... • . ••• .•. • 136 
Nicangua .... •• . •••.. : •• . ••• ..... • 1,467 
Panama, Rcpub. of . •• ..... • . • •••..• 7,616 
Jlanama, Canal Zone • .•. •. .•• . •. .. • 24.m 
Mexico . . . .. .. . . . . .... ... . . . . .. .... 36.9OJ 
Newfoundland &: Labrador • . •.••••• . 6.S9J 
IIcnnuda ••••••••• • • , . . . .. . ... .. .. . 1,2.14 
Barbado. • •• . • .. •• . • . • .• • •• •• : ..... 120 
Olher Brit. W. IndiCl .. . .. ... .... ... 1,J6J 
Cuba .• •••• • •• •••••••• ••• •• •••• •••• 12,OZS 
Dominican Rep.ub .• . •• ..•. ••.••• .. .• 9,1-18 
Ntlh. W. ·Indics . .. .. . .... ... . .... 5.182 

~::N~ia·· : ::::: : : ::: : : :: ::: : : ::: ::::: ~ 
Chile: . . . .... ... ,. •• ••••••• •• •••• •• •• S58 
Colombia • ••• •• • •••••• •••. • •• •• •••• 1,46Z 

~,~~~na~ . . : : ::: : : : : : : : : : :: :: :: : ::::: : ~ 
Vmteluda •• . •.•.• . •• .. • . .••• ,. .. .. . 621 
Saudi Af2bia, YemM, Ele.. .... .... ·.,S 
Cte~·lon .• . •.• . • .... . ... ..• . . .• . •• .. • 12 
Cluna . .. . • . • . • • . . . • . • ..•.. •. ••• .... 10.771 
Ntelhterlaml Indites ... . . .. : . ~ . .. . .... t.6S 
Hong Kong . • . • .. • . • . ••.... . .•. •.. • 2,sfb 
I'altestine .. .. . . . . ..... . . . . .. .... .. .. 75 
I'hilippine hlamls •. • .. .. • . .•• . .•. . . 28,572 
Urithh Oceania . . . •. •• .. • . • .... • .. • 406 
Frenc.h Oct:ania .. . • . •. . •. • .. ... . • .. 196 
New Zealand ... . . . . . . .. .. . ..... . . .. 120 
Urilish E. Africa ........ .. .... . . . . 126 
Uniun of S. Africa . • . •.. • . . . •• ..•. 4-18 
~Iolambitlue • ... .•. ••. • .. ••• . • . •• ... 720 

Tllia l .••.•. .. •. . .• . •• • • . • .. ••. 2.SZ,258 

lnIular ·Poueulona 

Alaska .. . . . ...... . . ... .. ... ..... . . 26,+16 
Hawaii .. ... . .. . . . . . . .. . . . .. .. . . . . 109.195 
Puerto Rico . . .... ... . . .... . ... . ... 162,OU 
Virgin hlands .. • . • . , . . ,. ,. . ...... . 2,(//6 

Tolal . . .... . .. . .... .. . , . . .... . 301,359 

Buehler Brothem 
Entertain Visitom 

\1 BUSINESS CARDS 

s 
GIVE US A TRIAL 

NATIONAl. CARTON 0: 
JOLI['T IllINOI S 

MERCANTILE COw:crIONS 
OPFlCIAI. . 

UPRDlNTATlVU 
FOR 

N. M. M. A. 
WRIT&-

FOI' BWlotW .f Clalml Placed 
by rhoolDdutr)', 
FrA Pad of SeMc. FOC'IIUI .nd 
IDform&doa.l.oulourP~ur .. 

CREDITORS SERVICE 11IUST co. 
T,ler Dulldln._ 

LOUISVILLE KENrUCKY 

Food Distributom to 
Convene in Chicago 

John E. Cain, president of the Na
tiona.l Food Distributors' Association 
announces the dates of its 12th Annual 
Convention to be held at the Hotel 
Sherman, Olicago, ut, 3S August 23· 
26, 1939. 

The N.F.D.A. orl. .. mized more than 
12 years ago, is an association of thou· 
sands of motorizaI johbers opcratin.: 

Macaroni · manufacturers interested in e .... ery PMt of the Uniled States W!1O 
in the new continuous and automatic are interested in the business of diS ' 

press models were invited to see the tributing perishable and semi·pcrish
latest machine in thaI line developed able food products to consumers 
hy Duhler Brothers, Inc., at the as: through retail grocery Mores in every 
sC!mhly III 01nt located at 530 \V. 44th state of the Union. Many of the 
Street, New York City. F. R. Koeh· leading macaroni-noodle fimls employ 
ler, New York representative of Dueh- this means of distributing their prod
ler Brothers, O. R. Schmalzcr, con- ucls. 
struction engineer, and Paul W. Koeh- Through repeated and concentrated 
ler, Chicago representative of the firm, sales contacts with retail grocers all 
explained the salient fe'llur,..5 of the a restricted number of food items, 
new machine, while a ... Iovie film they make frequent use of special 
showed it in operation. localized Solles conlC!st-oftentimes 

The machine handles the bl~nding, merchandising kindred non·compeli
mixing, kneading 'and pressing opera- live products ill conjunction with onc 
tion in one continuous action. It h3s another. ..· 
various aulomatic cutting devices (or . A general invitation is extended to 
all types of lonff and short products . . all macaroni-noodle manufacturers to 
A spccial showmg of the film was alte",l the convention and to exhibit 
made the afternoon of June 27, at the their products at· the convention ~
conclusion of the closmg session 01 ~ hibition in the £hennan Hotel, ChI-
the 1939 convention. . " cngo, August 22·2~ , !.(;39. 

.' 
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"Quality Insuranf!e!!!! Is the Best Polif!Y 
Don!!t Take (;hanf!es-You (;an Depend On 

A I A No. I SEMOLINA 
FANCY DURUM PATENT FLOUR 

CAPITAL DURUM GRAl\T(JLAR 
STANDARD DURUM FLOUR 

A Quality Product for Your Every Requirement 

CAPITAL FLOUR MILLS 
INC. 

omCES 
CORN EXCHAllGE aWG. 

MINNEAPOIJS, MINN. 
MILLS 

ST. PAUL. MINN, 

BAROZZI DRYING MACHINE CO., INC. 
1561 Hudson Blvd., Jersey City, N. J. 

Renowned Manufacturer. 
OF 

MACARONI-NOODLE DRYERS 

ONLY! 
The Only Firm Specializing In Alimentary Paste Dryers 

THE ONLY SYSTEM KNOWN TO BE SPACE-TIME-LABOR SAVING 
AND GUARANTEED UNDER EVERY CLIMATIC CONDITION 



• 
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, 
OUR PURPOSE, OUR OWN PAGE OUR MOTTO, 

EDUCATE Fin' •• 
£LEVIJTE National Macaroni Marw/acturers , INnU~TRr 

,-
Association --

ORGANIZE 
. Local ' and 'Sectional Macaroni Clubs 

' T".n .. ~ 
HARMONIZE MANUFACTURER 

OFFICERS AND DIRECTORS I9J9.III0 
J. II , DIAlC ON'} rruhltlll .••••••••••••••••••••••••••••••• Gooch Food. ProdllCl. Co.l UDalln, Nebr. 

~. J. Cv.. £00 VI",: rru idtlll •• •••• •••• •• Ld'ttml_ •• '''uroDI Corp., CoIIllt!! .. lit, I' .. 

~: ~ l:ltwu~ECI~t~ill~'!:i..,t.:r~·~,;::::::::.~~~~~. l"G~~.utJ:~' ~~~~.hlk Pv: 
... 1. ONNA, Sccr1illry.Trr&lurtr •••• •• •••• • , • • •• ••••••• ••• ••• , •• Draldwocicl. III1Doi • • 

!Him Artlll, V. Anna .. Soli', I"e.. NorritlOW'II r.. . c. 3. SUfIIldt. Crneul 'huroal • CrlCb, Co.. OnrnpDfI, l ow&. 
" . P. Ih .. h, GMElon, I.huroal C~rp.r SUJtk. 'Wuh. . . l'!';~ .J.nlif::.d,~~::h:.~.~~f·~:, IJ:: tAul., J,l G, D. Del Relt.l. . D. Inl Ronl Co.. "",I "IU, R. I. 

f p~I::=~~i.~nl .Dj~·Gt~:c~=~I~~ Cod.I~c .• , Sf,? Dlt,o. Calif . • I'. J. VI:i:IlO~ X •• lllck, 'huronl Co.b!ac.; Lo!i •• IIl •• k,. 
AI~tt S. Wr u. Wrl •• Noudl' Ca., "lealt. Ohio. 

Albrr' aanrino. lIOUDcl Cia 'hcaroai co. St.l!;.i .. lIo. . ' f,;a~Vk ~~~:ll1~f"'N ~~~-:i1~lw~~~r~~~~~i.I~.I.Ia.cl Cil" N. Y. & RoII,oar, Jr., Rnliiolli a«ro.1 Co., Inc.. Loo. bl .... cl A". N. Y. 

Appreciation of ConventiOJ;l'! and. 

Membership Spirit 

For courtesies shown, interest taken ami p.'1tience manifested, I wish to take this opportul:ity to thank all who at
tended the New York convention last month. 

I was deeply impressed by the wonderful understanding that generally prevailed. The loyalty to the Nathnal 
Association and its employes shown by the members and guests duril\g and b:tw'een sessions, was both inspiring _,oti 
encouraging. 

The determination of the leaders that the National Association must be maintained is in line with the thinking that 
has prevailed for more than a generation. Perhaps the organiution has not accomplished all the things that some ex
pect of it, but it has more than justified its existence by providing the nucleus from which the entire Industry can 
spring into action in any emergency. 

The National Association is ready to serve its members and the trade generally. The degree of service will 
naturaUy depend on the support accorded it by those who compose the industry. In the new set-up, there is not a 
manufacturer worthy of the name who cannot afford to be enrolled as a supporting member of his trade association. 
The scale of dues has been made most re.'1sonahle., That they will be popular is proved by the fact that nearly a 
half dozen firms offered to join during the closing session of the convention. May many more follow their excellent 
example. 

Lower dues will enable manufacturers to contribute' more ' freely to other aciiviti~s, such as the fine promotional 
work heing dOIl t: by the National Macaroni Institute in popularizing Macaroni Products among D group of Americans 
that offer possibilities for increased consumption of this fine . foOd. This . is an activity deserving of the undivided 
support of every manuracturer and .allied interestw in the future welfare of t~e Indust ry. Association members 
and non-members should both get firmly behind this national activity, this essential promotion. 

Opportunity lor doing this v~ry thing will soon be. pre.sentcd. Dop't lurn a deaf ear to appeal for funds for this 
purpose, or you may put yours~tr in the catagory of "bitting the hand that's feeding you." 

\ ... 
The primary and indispl*11sable job of the Macaroni Industry is to make product5 of a quality of which the manu· 

facturer is proud, to get this fine food to lhe grocer profitably and then to ·help him sell it at a reasonable mark·up 
to customers in whom ),OU have created a desire for macaroni prod~cts through favorable publicity: 

May we all work tog~ther towards this ~nd I 

, . 
M.J. DONNA, 

Sttrtla,y. 

• 

• 
CELEBRATES 

20th ANNIVERSARY 

BY INTRODUCING 
AN ORIGINAL TYPE OF CONTINUOUS 

AUTOMATIC MACARONI PRESS, 

HAS NO PISTON, NO CYLINDER, NO 

SCREW, NO WORM 

* 
From the flour bin to the 

extrusion in 

one continuous automatic 

operation. 

* 
THE BIRTH OF A NEW PROCESS IN 

MACARONI MAKING, WILL REVOLU

TIONIZE THE MACARONI INDUSTRY 

* 

CLERMONT MACHINE COMPANY, INC. 
168 WALLABOUT STREET • BROOKLYN, NEW YORK 
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KEEP HOUSEWIVES ASKING 
FOR YOUR PRODUCT 

WHEN women start specifying the same brand 

each time, sales zoom upward. Women do 

this when they discover that your product is 

packed with flavor and qrl;:,l:.ty. 

WISE egg noodle and macar,oni manufactur~Ts 

... men who can't risk the reputation of their 

product on cheap Semolina or :Durum products 

... know that consistent use of the Pillsbury line 

is "quality insurance." 

DON'T take chances. Use Pillsbm:(s complete 

line and assure yourself of more reptXlt sales. 

Pillsbury's Best No. 1 Semolina 

Pillsbury's Best Durum Fancy I'atent 

Pillsbury's Durum Granular 

Pillsbury's Durmaleno Patent Flour 


